Hours: 60

SYLLABUS OF PRE-Ph.D. COURSE IN COMMERCE
RESEARCH METHODOLOGY
Course Code: 1130101

Objectives:
[. To Develop outstanding of Research Process in a systematic manner.
2. 'To explore the different types of Statistical Techniques in respect and

analysis of Different types of application in research. 1\

MAA SHAKUMBHARI UNIVERSITY, SAHARANPUR

MM. 100

3. To draft a well structured Research Report having and understanding of

cthical issue.

Unit

Topic

11

No. of hrs

Introduction: Jri Research design-meaning objectives, principals,
importance, types and components of research various steps and
| seientific research, research of design.

2

Data Collection: Sources of Data, primary & secondary, methods of
all collecting data, procedure of data validation, scaling techniques,
- concept and types. Types of sampling errers; Tvpe & 1 &&

12

Statistical Analysis and Basic Computer: One and two sample
test. ANOVA & Chi square test, association attributes test, F-test,
standard deviation, coefficient of variance, times series, Correlation
and regression Analysis, diagrammatic and graphical representation.
Basic Computer- Computer application in business of SPSS in data
analysis processing, graphical processing use of multi-media fools.

12

v

Staristical Application aud Testing of Hypothesis: Discriminate
analysis, culture analysis, factor analysis, multi factor evaluation,
hypothesis meaning and characteristics of goods hypothesis, types of
hypothesis, Limitation of best of hypothesis.

12

Research Report: Meaning and significance of report writing,
structure and components types of report good research report
developing these reports bibliography, reference and footnote, oral
presentation planning preparation practices, making presentation use
of visual aids.

2

Reference Books:

o William G. Zijkmund: Business Research of Methods, Cengage, 2006.

e Alan Bryman, Emma Bell: Business Research Methods, 3/e 2011, Oxford
Press.

s Ranjit Kumar, Research Methodology a step by step guide for business.

e (.R. Kothari: Research Methodology 2/e, New Age International, 2006.

University

¢ Donald R. Cooper, Pameta S. Schindler: Business Research Methods, 8/e, TMH, 2009.
¢ Rechard [ Levin & Devid S.Rubin: Statistics for Management, 7/e, Pearson, 2008.

s [ipak Kumar, Bhattarva: Research Methodology, Excel Books. 2000.

¢ Rajendra Naragundkar: Marketing Research, Text & Cases, Mc Graw Hill-2008.
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SYLLABUS OF PRE-Ph. D. COURSE IN COMMERCE
PAPER —~I

Subject:annmneoe

Course Code: 131112 Course Title:Contemporary issues in commerce Theory

Course Objectives: The main objective of this paper is to

1. equip research scholars with advanced research skills to carry out empirical as well as conceptual research in the
area of accounting and business.

Enable the research scholars to understand the emerging challenges in changing scenario of finance.
Enable the researchers examine the banking scenario and evaluate the insurance business environment in India.

Inculcate the researcher regarding the concept of taxation policies and 1ax reforms in Indian context,

“oE W

Enable the researcher to understand the contemporary issues regarding the Indian Economic structure.

Course QOutcomes: Al the end of this course, the students should be able 10:

CO1. Understand the role of accounting concepts and conventions in business and society, and learn various

CO2. develop an understanding of various contemporary Issues in finance and cope up with day-to-day emerging

CO3bridge the gap between theoretical and practical field of banking and insurance.
COd4analyse the taxation policies and need for tax reforms. '

CO3analyse the economic policies of Indian Government.

Credits: 4 Core Compulsory

Max. Marks: 100 Min. PassMarks: 55

Total No. of Lectures-Tutorial (in hours per week): L-T: 4-1

No. of

Wit Toplcs Lectures 60

Contemporary Accounting & Auditing
Fundamentals of Accounting Theory; Indian Accounting standards
and International Financial reporting standards; Developments and
New Dimensions in Accounting - Forensic Accounting, Inflation 12
Accounting, Environmental Accounting and Social Accounting :
Emerging- Research Issues In Accounting.

Contemporary Issues in Finance

'Various Issues in corporate Finance; Indian Financial System: An
overview and Recent Developments; Financial Markets: Capital
Market, Money Market, Forex Market; International Finance:
Overview & Recent Development Tools & Methodology in
Financial Research. B

ML g k\, Motuey \f\x/
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' Contemporary Issues in Banking& Insurance
Banking I[ndustry scenario: Global and Indian Prospective; Micro
i Finance; Demonetization; Cash-less Economy; Social Banking and
Green Banking. 12
Insurance [ndustry Scenario: Global and Indian Prospective; Social
Insurance; Ethtcal Issues in Insurance sector, |
l
Contemporary Issues in Taxation
.y General Theories and Principles of Taxation; Taxation Policy of 12
Government of India; Direct and Indirect Taxes in India; Tax base
in India; Tax Reforms: Indian Experience. |
Contemporary Issues Relating to Indian Economy:
Various Problems in Indian Economy; Economic Policies of
v . . . . . .
Government of India; Various Economic Regulations in India. 12
!

Teaching Learning Process: Class discussions/ demonstrations, Power point presentations, Class activities/
assignments, Field visits., Internship, etc.

Suggested Readings:

. Emering Trand in Commerce & Management by Dr. Jitender Kumar & Others, Clever fox Publishing.
2. HRD in Management — A.K. Yayak Common Wealth Publication.

3. Business Economics PN Salvar and Priyanka Jindal, Taxman,

4. Economic Development and Growth Model (Uday Prakash Sinha, Bharti Publication).
5. Money and Finance — R, Dutt and Sundram. '

6. Accounting of Taxition Laws — Sh. Girish Ahuja, Taxman.

7

8

9,

1

. Direct Tax - H.C. Mehrotra, Shahitya Bhawan.

. Corporate Law — Prof. C.L. Bansal — Book Scope.
Insolvancy & Bankrupsy Code — 2016, S.R. Myneni — Allahabad Beok Agency.

0.Author Sir name, Initials, “Book Title”, Publisher name, City/country of publication, Year of
publication. Edition Ne. if any.

11. Author Sir name, [nitials, “Book Title”, Publisher name, City/country of publication, Year of
publication. Edition No. if any.

Wedn Mo Y~ ps
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SYLLABUS OF PRE-Ph. D. COURSE IN COMMERCE
PAPER I

Subject: Convirarow

Course Code: 1130103 | Course Title:Contemporary Issues In Business Administration Theory

Course Objectives: The main objective of this paper is to

1- The objective of the curriculum is to provide research scholars the advanced research techniques they need to
conduct conceplual and empirical research in the field of business studies.
2-  Enable the students to measure risk and returns and calculate valuation of a lirm.

3- strengthen the skills needed to conduct original marketing strategy modelling that can be published in the
leading marketing journals.

4-  enable the researcher to identify and appreciate the significance of the ethical issues in HR

5- provide fundamental knowledge and concepts relating to Corporate Governance Practises in India.
Course Outcomes: At the end of this course, the students should be able to:
CO1. Analyse various management theories and its applications.
CO2.apply the concept of Financial Management in contemporary financial events.

CO3develop and understanding regarding contemporary issues in marketing.
CO4.Critically assess existing theory and practice in the field of HRM

COs5Critically evaluate and analyse the significance and importance of corperale governance in the light of
contemporary giobal business, culture, and social developments

Credits: 4 Core Compulsory

Max. Marks: 100 Min. PassMarks: 53

Total No. of Lectures-Tutorial (in hours per week): L-T: 4-1

No. of

Unit Topics Lectures 60

Business Management

Management Theories and Thinkers- Recent Developments; Indian
Ethos; Ethics and value system in Indian Business Management;
corporate Social Responsibility Comparative Analysis of Indian
Management with Various Global Management Practices (Specially
that of China, USA and Japan)

Financial Management

Concept of Profit and wealth Maximization; Decision Making in
I Financial Management ; Capital Structure; Valuation of a Firm; 12

Contemporary [ssues relating of Merger & Acquisitions; Research -
[ssues in Financial Management.
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Marketing Management

Marketing Practices in Indian and Global Scenario; Emerging issues in
H Marketing- Green Marketing, Holistic Marketing, Networking 12
Marketing, Event Marketing, Nucleus marketing, Digital Marketing and
Strategic Marketing; Research Issues in Marketing Management.

uman Resource Management

Human Resources Management Practices in Indian and Global Context;

v Strategic Dimensions of HRM; Ethics and HRM; Cross cultural issues 2
in HRM; HR Accountmg, HR Audit; Research issues in HRM.
Corporate Governance

v Conceptual Framework, Theories and codes of Corporate Governance; -

Corporate Governance Practices in India and Emerging Economics.

Emerging Research Issues in Corporate Governance.

Teaching Learning Process: Class discussions/ demanstrations. Power point presentations, Class activities/
assignments, Field visits., Internship, etc.

Suggested Readings:

1.Marketing Theory Evolution & Evaluation : Jagdish N. Seth, David M-Gardner.

2.Marketing Theory : Foundations, Controversy, Strategy Research Advantage — Shelby D.Hunt.

3.Capital Market & Financial Services — Mahesh Kulkarni & Subhash Mahajan, Nirali Prakashan.

4.E-commerce & digital model for business Sarkar-S. Arise Publication & Dirstributor.

5.Advertisement & Sales Management by Amandeep Kaur, Kalyani Publication.

6.Digital Marketing - Deiss & Moneyberry — dummres.

7.Author Sir name, Initials, “Book Title”, Publisher name, City/country of publication, Year of
publication. Edition No. if any.

8. Author Sir name, Initials, “Book Title”, Publisher name, City/couniry of publication, Year of
publication. Edition No. if any.

|66 Mahs.




M.COM. I SEMESTER

MANAGEMENT CONCEPT AND ORGANIZATIONAL BEHAVIOUR

COURSE CODE 0730101 Max. Marks 25+75=100

Learning Objectives: To help students to understand the conceptual framework of
Management and Organizational Behavior, Motivational

Techniques, Leadership Trains and Theories.

No.of Lecture
allotted

Unit I:

Managerial Functions: Planning-concept, significance, types;
organizing-concept,  principles, Theories, Types of
Organizations, Authority, Responsibility, Power, Delegation,
Decentralization, Staffing, Coordinating; Control-Nature,
Process and techniques.

12

Unit 11

Organizational Behavior: Organizational behavior — concept
and significance; Relationship between management and
organizational behavior; Emergence and ethical perspective;
Attitudes; Perception; Learning; Personality; Transactional
Analysis.

12

Unit 11

Motivation: Process of motivation; Theories of motivation-
need hierarchy theory; theory X and theory Y, Two factor
theory, Alderfer’s ERG theory, McCleland’s learned need
theory, Victor Vroom’s expectancy theory, Stacy Adams
equity theory.

11

Unit IV

Group Dynamics and Team Development: Group dynamics-
definition and importance, Types of groups, Group formation;
Group development, Group composition, Group performance
factors; Principle-centered approach to team development.

13

Unit V

Leadership: Concept, Leadership styles, Theories — Trait
theory, Behavior theory, Fielder’s contingency theory; Harsey
and Blanchard’s situational theory; Managerial grid; Likert’s
four systems of leadership.

12




M.COM. I SEMESTER

CORPORATE TAX PLANNING

COURSE CODE 0730102 Max. Marks 25+75=100
Learning Objectives: This Course aims at making students conversant with the concept
of corporate tax planning and also its implications for corporate management. It also aims
at the filing of ITR and taxation of international transactions and non-residents.

No. of
Lecture
allotted

Unit I Income Tax Act, 1961 — Special provisions relating to assessment of 10
companies only.

Unit I Introduction to tax management: concept of tax planning, tax avoidance 15
and tax evasion, tax planning for new business — tax planning with
reference to location, nature and form of Organization of new business.

Unit 11T Tax planning for financial management decisions: Tax planning relating 12

to capital structure decisions and dividend policy.

Unit IV Filing of return of Income: Types of ITRs and procedure of their filing. 13
Return of income, compulsory filing return of income, Return of loss,
provision relating to belated return, revised return etc., fee and interest to
default in furnishing return of income.

Unit V Taxation of international transactions and non-residents under the Income 10
Tax Act, 10961: Specific provisions relating to non residents: double
taxation relief, transfer pricing and Advance rulings.




M.COM. I SEMESTER

STATISTICAL ANALYSIS

COURSE CODE 0730103 Max. Marks 25+75=100

Learning Objectives: To learn the tools of decision making, Forecasting, Planning

and teaching the Practical Use of statistics in Research.

No. of
Lecture
allotted

Unit I: Probability Theory: Classical Relative and subjective probability, 12
Addition and Multiplication Rules, Conditional probability, Baye’s
Theorem, Bernoulli’s Theorem and Mathematical Expectation.

Unit II Theoretical Frequency Distribution: Binomial Distribution, Poisson 13
distribution and Normal Distribution, their Characteristics and
Application.

Statistical Decision Theory: Decision Environment, Expected Profit
Under Uncertainty, Expected Monetary Value, Risk, Decision Tree

Unit 11T Sampling: Large Sample: Test of Hypothesis in Variables and Attributes 10
— Z Test Small Samples: Test Significance in t-test, F-test and Z-test

Unit IV Analysis of Variance: One way and Two Way Classification, Design of 12
Experiment.

Simulation: Process of Simulation, Monte Carlo Simulation, Simulation
of an Inventory System
Unit V Association of Attributes: Two Attributes Only, Chi Square Test 13

Interpolation And Extrapolation: Binominal, Newton and Langrange’s
Method.




M.COM. 11 SEMESTER

RESEARCH METHODOLOGY

Max. Marks 25+75=100

COURSE CODE 0730104

Learning Objectives: To make the student aware of the methodology of research.

No. of
Lelcture
Allotted
Unit I: Understanding Research: Definition, Meaning, Characteristics, Objective | 12
and Motivation Research, Types of Research, Research in Decision
Making, Role of Research in Various Areas, Limitations of Research.
Unit II Scientific Methods of Research: Definition, Characteristic and Basis of | 12
Scientific Method, Basis of Scientific Method, Components of Scientific
Approach, Bias and Prejudice in scientific Research.
Unit III Formulating Research Problem and Hypothesis: Research Process/ | 12
Planning Process, Research Problem — Need of Defining, Points to
Ponder on Research Problem, Time and Space of Co-ordination,
Environment Conditions, Hypothesis Testing, Research Design.
Unit IV Methods of Research: Interview Definition, Meaning, Type, Advantage | 13
and Limitation; Questionnaire-Meaning Purpose, Types, Formulation,
Advantage and Disadvantage; Survey -Definitions, Meaning, objective,
Characteristics, types, planning, limitation and advantages; Experiment —
Meaning, Objective, Advantage and Disadvantage, Basic Principles of
Experimentation, Experimental Designs.
Unit V Sealing and Attitudes Measurement Techniques: Attitudes, Attributes and | 11

Beliefs, Attitudes Measurement, Scaling Techniques, Types of Scales,
Selection of an Approximate Scale, Limitations of Attitudes
Measurement Scales.

Date Presentation Processing and Analysis: Editing, Coding,
Classification, Tabulation, Analysis and Interpretation of Data.

M.COM. 1V _SEMESTER




MANAGEMENT INFORMATION SYSTEM
COURSE CODE 0730105

Max. Marks 25+75=100
Learning Objectives: To make the M.Com. Students Awareness regarding

Management Information System.

No. of
Lectures
Allotted

Unit I:

Management Information System (MIS): Concept &
definition, Role of MIS< Process of Management, MIS-A
tool for management process, Impact of MIS, MIS and
computers, MIS and the user, IMS- a support to the
Management.

12

Unit 11

Planning & Decision making: The concept of corporate
planning, Strategic planning Type of strategic, Tools of
Planning, MIS Business Planning; Decision making concepts,
Methods, tools and procedures, Organizational Decision
making, MIS and Decision making concepts.

12

Unit 111

Information * System: Information concepts, Information: A
quality product classification of the information, Methods of
data & information collection, Value of information, MIS and
System concept, MIS and System analysis, Computer System
Design.

12

Unit IV

Development of MIS: Development of long rage plans of the
MIS. Ascertaining the class of information, determining the
Information requirement, Development and Implementation of
the MIS, Management of quality in the MIS, Organization for
development of the MIS, MIS: the factors of success and
failure.

11

Decision Support System (DSS): Concept and Philosophy,
DSS: Deterministic Systems, Artificial intelligence (Al)
System, Knowledge based expert system (KBES), MIS and
the role of DSS, Transaction Processing System (TPS),
Enterprise Management System (EMS), Enterprise Resource
Planning (ERP) System, Benefits of ERP, EMS and ERP.

13




M.COM. I SEMESTER

MARKETING MANAGEMENT

COURSE CODE 0830101 Max. Marks 25+75=100

Learning Objectives: The objective of this course is to facilitate the understanding of the
conceptual framework of marketing and its application in decision making under various
environmental constraints.

No. of
Lecture
Allotted
Unit I: Introduction: Nature and Scope of marketing, Core Concepts, Marketing 12
environment — macro and micro components and their impact on
marketing decisions.
Buyer behavior and factors affecting buyer behavior, Consumer buying
decision process, industrial buying decision process.
Market segmentation, targeting and positioning.
Unit I Product and Pricing decision: Concept and Classification of product, 12

Product mix Major product decisions — branding, packaging, labeling,
new product development, product life cycle, Pricing: pricing objectives,
factors affecting pricing, pricing strategies.

Unit 11T Distribution (Place) and Promotion decision: Concept of Channels of 13
Distribution, Functions and types of distribution channels, Channel
Management decisions, channel integration.

Promotion: Concept of Integrated marketing communication, promotion
mix — Advertising, Personal selling, Sales promotion, Publicity and
public relations.

Unit IV Marketing Planning, Organization and control: Marketing planning 11
process, methods of organizing marketing department, Ethical and legal
aspects of marketing, marketing audit and marketing control.

Unit V Trends in marketing: Social marketing, marketing of services, Green 12
marketing digital marketing, customer relationship marketing, rural
marketing and other emerging trends in marketing.




Learning Objectives:

M.COM. 11 SEMESTER

INDIRECT TAXES — GST & CUSTOM LAW

COURSE CODE 0830102 Max. Marks 25+75=100

To provide the expert knowledge of GST and Custom Law.

No. of
Lecture
Allotted

Unit I:

Introduction: Constitutional framework of Indirect Taxes before GST
(Taxation Powers of Union & State Government); Major Defeat in the
structure of Indirect Taxes prior to GST; Structure of GST (SGST, CGST,
UGST & IGST); GST Council, GST Network, State Compensation
Mechanism.

12

Unit II

Levy and collection of GST: Taxable event ° “Supply” of Goods and
Services; Place of Supply; Within State, Interstate, Import & Export;
Time of Supply; Valuation for GST — Valuation rules, Taxability of
reimbursement of expenses; Exemption from GST; Small supplies and
Composition Scheme; Classification of Goods and Services; Composite
and Mixed Suppliers.

12

Unit 11T

Input Tax Credit & Value of Supply: Eligible and Ineligible Input Tax
Credit; Apportionments of Credit and Blocked Credits; Tax Credits in
respect of Capital Goods; Recovery of Excess Tax Credit; Availability of
Tax Credit in special circumstances; Transfer of Input Credit (Input
Service Distribution); Payment of Taxes; Refund; TDS, TCS, Reverse
Charge Mechanism, Job work, Valuation Procedure.

13

Unit IV

Registrations & Assessment Procedures Registrations, Tax Invoice,
Credit and Debit Notes, GST Returns, Audit in GST, Assessment: Self
Assessment, Summary and Scrutiny.

11

Unit V

Customs Law: Introduction Levy and collection duties: Taxable Events:
custom duties Classification & Valuation of Import & Export Goods;
Assessment; Abatement and Remission of Duty; Exemptions; Refund and
recovery.

12




M.COM. 11 SEMESTER

FINANCIAL MANAGEMENT

COURSE CODE 0830103 Max. Marks 25+75=100

Learning Objectives: To provide expert knowledge & application of Financial
Management in present business environment.

No. of
Lecture
Allotted
Unit I: Introduction: Meaning, Nature, Scope and objectives of Financial 10
Management: Finance Functions; Time Value of Money; Risk and Return
Unit I Capital Budgeting Decisions: Nature, Importance and process of Capital 14
Budgeting; Techniques — Pay Back Method, Discounted Pay- Back
Method; ARR Method; NPV Method; IRR Method; Terminal Value
Method; Capital Method; Capital Rationing and Risk Analysis in Capital
Budgeting.
Unit 11T Cost of Capital and Financing Decisions: Cost of Long Term Financing; 14

Estimation of components of Cost of Capital; Methods of calculating cost
of Debt, Cost of Preference shares, Cost of Equity, Cost of Retained
Earnings, Weighed Average cost of capital and marginal cost of capital.
Theories of capital structure, leverage Measurement and effects on Profit;
Determinants of capital structure.

Unit IV Working Capital Decisions: Concept of working capital; Operating cycle 11
and cash cycles; Risk — Return trade off; Sources of short term Finance;
Working capital Estimation.

Unit V Dividend Decisions: Issues in dividend decisions; Walter’s valuation 11
Model, Gordon’s Growth Model, Capital Asset Pricing Model,
Modigliani and Miller Theory, Cash and stock dividends, Dividend
Policy and Determinants of dividend.




M.COM. 11 SEMESTER

PAPER 4 - ADVANCED MANAGEMENT ACCOUNTING

COURSE CODE 0830104
Max. Marks 25+75=100
Learning Objectives: To provide the expert knowledge of Management Accounting

No. of
Lecture
Allotted
Unit I: Management Accounting — Nature & Functions, Financial Vs. 11
Management Accounting; Cost Vs. Management Accounting; Role of
Management Accountant, Cost Concepts and Classifications.
Unit I Activity Based Costing (ABC)- Concept and uses; Flow of Costs in ABC; 11

Emerging Costing Approaches; Traditional Costing System Vs. ABC

Unit 11T Variable and Absorption Costing — Concept, Comparison, Applications of 15
Variable Costing, Preparation of Income Statements.

Cost-Profit (CVP) Analysis — Contribution Margin; Break -Even
Analysis: Profit Volume (P/V) Analysis, Multiple Product Analysis;
Optimal use of Limited Resources.

Standard Costing — Concept, Advantages; Types of Standards; Variance
Analysis; Materials and Labour Variance.

Unit IV Relevant information & Short- Run Managerial Decisions — Managerial 12
Decision Making; Decision Making Process; Differential Analysis; Types
of Managerial Decisions — Make/Buy, Add/Drop, Sell/Process Further,
Operate/Shutdown, Special Order, Product — Mix Pricing Decisions.

Unit V Responsibility Accounting & Divisional Performance Measurement — 11
Advantages and Disadvantages of Divisionalisation; Concept of
Responsibility Accounting; Responsibility Centers — Cost Centre,
Revenue Centre, Profit Centre, Investment Centre, Responsibility
Performance Reporting, Financial Measures of Performance, Non
Financial Performance Measures.




M.COM. II SEMESTER
CUSTOMER RELATIONSHIP MANAGEMENT
COURSE CODE 0830105

Max. Marks 25+75=100

Learning Objectives: To make the student of the Management awareness of
Customer Relationship.

No. of
Lecture
Allotted

UnitI: | Introduction to CRM: Definition and concepts of CRM, 12
Components of CRM, Understanding the goal of CRM and
Customer Touch Points.

UnitIT | CRM Process: Introduction and Objectives of a CRM 14
Process; an Insight into CRM and e-CRTA/online CRM, The
CRM cycle i.e. Assessment Phase; Planning Phase; The
Executive Phase; Modules in CRM, 4C’s (Elements) of
CRMIJ Process, CRM Process for Marketing Organization,
CRM Aftiliation in Retailing Sector.

Unit Il | Developing CRM Strategy: Role of CRM in business 12
strategy, Understanding Service Quality: Technical,
Functional, and dimensions of service quality, Managing
Customer communications.

Unit IV | CRM Implementation: Choosing the right CRM Solution; 13
Framework for Implementing CRM; a step by step process;
Five phases of CRM Projects: Development Customizations;
Beta Test and Data Import; Train and Retain: Roll out and
system hand off support.

Unit V | Sales Force Automation — Sales Process, Activity, Contact, 9
Lead and Knowledge Management; Field Force Automation,
CRM Links in E-Business: E-Commerce and Customer
Relationships on the Internet, Supplier; Role and Importance.




Learning Objectives:

M.COM. 111 SEMESTER

OPERATIONS RESEARCH

Max. Marks 25+75=100

COURSE CODE 0930101

The students should know the Applicability and use of Operations

Research in diverse field. The need for Operation Research in
making effective decisions and to classify models frequently used

in Operations Research.

No. of
Lecture
Allotted
Unit I: Introduction: Meaning and Importance of Operations Research, 12
Production Planning and Control, Learning Curve theory: Learning Curve
Ratio, Learning Coefficient, Learning Curve Equation, Learning Curve
Application.
Unit II Linear Programming I: Mathematical Formulation of the Problem, 12
Graphic Solution, Simplex Method — Maximization and Minimization.
Unit 11T Linear Programming II: Transportation Problem: Initial Solution, North 14
West Corner Rule, Least Cost Method, Vogel’s Approximation Method,
Optimality Test, Degeneracy, Unbalanced Problems.
Unit IV Assignment Problem: Assignment Algorithm, Unbalanced Assignment 10
Problem, Maximization Problems.
Queuing Theory: Introduction, Benefits, Single Channel Queuing Model.
Unit V Job Sequencing: Introduction, Solution of Sequencing Problem, 12

Johnsan’s Algorithm of Scheduling n-Jobs on two machines.




Learning Objectives:

M.COM. 111 SEMESTER

CORPORATE LAWS AND GOVERNACE

COURSE CODE 0930102

Max. Marks 25+75=100

laws and Corporate Governance.

To have a good understanding of recent corporate

No. of
Lecture
Allotted

Unit I:

The Insolvency and Bankruptcy Code, 2016 — Important
definitions, Powers and functions of Insolvency and
Bankruptcy Board of India (IBBI), Process of Insolvency and
Bankruptcy, Concept of Information Utility and Insolvency
Professionals, Resolution Plan, Liquidation Under IBC,
Process of Voluntary Winding up under the Insolvency and
Bankruptcy Code. 2016.

14

Unit 11

The Competition Act, 2002- Important Definitions and
Provisions of the Act.

12

Unit III

The Companies Act, 2013 — Procedural Aspects relating to
preparation and alteration of Memorandum of Association and
Articles of Association, Appointment and Removal of
Directors and Auditors; Meetings of the company -
Procedure.

11

Unit IV

Corporate Governance I: Conceptual Framework of Corporate
Governance: Principles of Corporate Governance; Theories of
Corporate  Governance. Legislative and  Regulatory
Frameworks of Corporate Governance in India. Business
ethics vis-a-vis Corporate Governance.

13

UnitV

Corporate Governance II: Codes and Practices in Corporate
Governance in India: Best Practices of Corporate Governance;
(Case studies on corporate Governance in Indian perspective.)

10




M.COM. 111 SEMESTER

PROJECT BASED VIVA CVOCE
COURSE CODE: 0730165, 0830165, 0930165, 1030165
In All Four Semesters

Max. Marks 25+75=100

Learning Objectives:

Students will select a topic of his/her choice to prepare a
project report which will be submitted by the student to
the  Department/College  before Illrd  Semester
Examination. This project report is to be evaluated by a
Board of Examiners appointed by the University,
consisting of one internal and one external examiner. The
Board of examiners will conduct the Viva-Voce

examination based on the project report of the student.

Project Viva now in all Four Semesters.

Code: 0730165; 0830165 ; 0930165; 1030165




M.COM. 111 SEMESTER

CORPORATE FINANCIAL ACCOUNTING

COURSE CODE 0930103

Max. Marks 25+75=100

Learning Objectives: To make students understand Advanced Accounting issues and

practices.
No. of
Lecture
Allotted
Unit[: | Corporate Restructuring: Accounting Issues relating to 13

Amalgamation and Reconstruction as per Accounting
Standards; Merger and Demerger; Accounting in the books of
Transferor and Transferee companies, Internal
Reconstructions.

UnitII | Consolidation of Accounts: Accounting Treatment and | 12
Consolidated Financial Statements of Holding Companies
having more than one subsidiary company, chain holdings.

Unit III | Valuation of Intangible Assets: Valuation of Goodwill and | 12
other intangible assets technique and methods.

UnitIV | Corporate Financial Reporting: Various requirements of | 13
Corporate Reporting, Value Added Statements, Economic
Value added, Market Value added, Share holder’s Value
added.

Unit V | Inflation Accounting Liquidation of Companies. 10




M.COM. 111 SEMESTER
MANAGERIAL ECONOMICS

COURSE CODE 0930104
Max. Marks 25+75=100

Learning Objectives: This Course develops managerial perspective to economic
fundamentals as aid to decision making under given
environmental constraints.

No. of
Lecture
Allotted

Unit[: | Introduction: Nature & scope of managerial economics, 12
fundamental economic concepts incremental principle,
opportunity cost principle, discounting principle, objectives of
a firm, economic theory and managerial theory.

Unitll | Demand and the Firm: Consumer Behavior — Cardinal and | 12
Ordinal approaches, Indifference approach, Equi marginal
Principle, Revealed preference approach, Consumer’s
Equilibrium, Demand for consumer durables, Demand
forecasting techniques.

Unit III | Production and cost: Production Law of variable proportion, | 12
Returns to scale, Production function, Producer’s Equilibrium,
Isoquants, Isocost.

Cost Function: Classification of costs, Short run cost
functions, Relationship between return to scale and return to a
factor, long run cost functions.

UnitIV | Market and Pricing: Characteristics of different market | 13
structures, Price determination and firm’s equilibrium in short
run and long run under perfect competition, Monopolistic
competition, Oligopoly and monopoly. Pricing practices, Price
discrimination, International price discrimination and
dumping, Transfer pricing.

Unit V | Business cycle: Nature and phases of a business cycle, | 11
Theories of business cycle cobweb, Samuelson and Hicks
theories.




Learning Objectives:

M.COM. 1V SEMESTER

HUMAN RESOURCE MANAGEMENT

Max. Marks 25+75=100

COURSE CODE : 1030101

To Provide expert knowledge of principles and

practices of Human Resource Management required for Management of
business organizations.

No. of
Lecture
Allotted

Unit I:

Introduction: Concepts and evolution of Human resource
management, Human resource management functions, Human
resource management in dynamic environment, Human
Resource Planning: Concept, Process of Human resource
Planning, Forecasts demand analysis, Quantitative and
Qualitative aspects of Human resource planning.

Concept of Job analysis and Job description.

Recruitment and Selection: Process and policies, Induction
and Placement.

14

Unit 11

Human Resource Training and Development: Identification of
training needs, Learning Principles of Training, Types of
Training, Training Methods.

Executive = Development Programmes, Training  vs.
Development, Career planning and succession planning.

13

Unit III

Compensation Management: Nature of employee benefits
statutory and customary, Wage plans and policies, Profit
sharing and incentive plan, Compensation package and
terminal benefits, Impact of compensation and Employees
benefits and Organizational effectiveness, Employee benefit
programmes.

13

Unit IV

Performance Appraisal: Concept, Process of Performance
Appraisal, Methods and Limitations, Performance Appraisal
Practices in India.

10

UnitV

Human Resource Organization: Line and Staff relationship,
Morale and Productivity, Creating conductive work
environment.

10

M.COM.IV SEMESTER




PAPER —1 ADVERTISING AND MANAGEMENT

COURSE CODE 1030102

Max. Marks 25+75=100

Learning Object: To help students to understand the conceptual framework of

Advertising and Sales Management

No. of
Lecture
Allotted

Unit I:

Advertising — Its importance and nature; Advertising and publicity;
Advertising Management process; Advertising  objectives;
DAGMAR approach; Determination of target audience and
positioning; Advertising budget — Factors influencing budget
decision and methods.

10

Unit 11

Advertising Message and Media Decisions:  Creativity and
advertising; Creative process; Creative strategy, creative appeals
and execution styles; Copywriting for print, radio, television and
web ad. Media Decisions and scheduling.

12

Unit 111

Organization & Evaluation of Advertising Efforts: Centralized and
decentralized systems; In-house agency arrangements; Advertising
agencies — selection, compensation and appraisal of advertising
agency; Managing advertising agency relations; IMC services;
Reasons for evaluating advertising effectiveness; Advertising
testing process- Before and after advertising tests and techniques.

12

UNIV
v

Advertising and Society; Ethical and social aspects of advertising;
Regulation of advertising in India; Recent developments and issues
in advertising, Fundamentals of Personal Selling: Nature and
importance of selling; TYPES OF SELLING; Personal selling,
salesmanship and sales management; Process of effective selling;
Sales Management process; Environmental factors impacting
selling; Managing ethics in selling environment; Role of personnel
selling in customer relationship management.

14

Unit V

Sales Planning & Organization: Setting personal selling objective;
Market analysis and sales fore casting; Sales budget; Sales
territory; Sales quota; Role of IT in sales planning, Sales
Organization; Organization structure; Distribution networks
relationship-. Sales Force Management: Recruitment and Selection;
Training and Development — Objectives, Techniques and
evaluation. Sales persons compensation and techniques; Sales
contests; Motivating and supervising sales personnel, Evaluation
and control of the sales efforts — Evaluation of sales personnel
performance, sales and cost analysis.

12




M.COM.IV SEMESTER

CONSUMER BEHAVIOUR

COURSE CODE 1030103
Max. Marks 25+75=100

Learning Object: Student will understand how to their ability regarding Consumer
behaviour and their prospects

No. of
Lecture
Allotted

Unit I:

Consumer Behaviour: Importance and nature of consumer
behaviour; Types of  consumers and their role; Consumer
behaviour & marketing concept; Changing profile of Indian
consumers and new consumption patterns; Conducting consumer
research-overview of process, complexities and issues.

12

Unit II:

Consumer Decision Making Process: Buying motives, Buying
roles, Consumer buying process; Stages and levels of consumer
decision making; Business buying behaviour — an overview;
Theories of Motivation and its application.

12

Unit 111

Personal Factors Affecting Consumer Behaviour: Demographic
characteristics; Family, Family life cycle and consumer decision
making Household influence on consumer buying behaviour,
Needs and motivation; Perception; Perceptual mapping and
positioning; Value perceptions; Attitude and attitude change;
Attitude models; Learning and learning theories; Consumer
involvement- antecedents and consequences; Personality —
Concept and personality theories; Psychographics; Life style and
applications.

12

Unit IV

Socio-Cultural Determinants of Consumer Behaviour: Reference
group influences- Theories of reference group and applications;
WOM communication and opinion leaders; Social class and social
class stratification in India; Understanding cultural and sub cultural
influences on individual,

12

Unit V

Models of Consumer Behaviour and Business Buying Behaviour.
An overview of  contemporary models; Deterministic and
probabilistic approaches; Contemporary Models of consumer
behaviour.

12




M.COM. 1V SEMESTER

PAPER 4- SUPPLY CHAIN MANAGEMENT & LOGISTICS

MANAGEMENT

COURSE CODE 1030104

Max. Marks 25+75=100

Learning Objectives: Knowledge of Student in New Paper of Marketing Specially

Logistics Management

No. of
Lecture
Allotted

Unit I

Introduction: Evaluation, importance, scope, concept of Supply Chain
Management (SCM) and trade logistics; Supply chain management as a
Management Philosophy; Function of SCM, Value chain for supply chain
management; Design of SCM; Logistic activities — An overview,
contribution of logistics at macro and micro leels; SCM and trade
logistics; Logistics and competitive advantage; Logistics mix; Concept,
span and process of integrated SCM, Different between logistics and
supply chain management, Logistics organization — Logistics in different
industries.

15

Unit II

Behavioral issues in Supply Chain Management: Role of relationship
marketing in SCM; Managing relationships with suppliers and customers;
Captive buyers and suppliers; Strategic partnerships; Supplier retailer
collaboration and alliances.

12

Unit 11T

Focus Areas of Logistics and Supply Chain Management: product
development process and SCM, purchasing cycle, types of purchases, JIT
purchasing, strategic role of purchasing in the supply chain and total
customer satisfaction; Purchasing vs. procurement, procurement
strategies; Transportation: Introduction, Objectives, different modes of
transportation, importance of effective transportation system;
Warehousing and inventory management; Reasons for warchousing,
warehousing evaluation & requirements, warehousing location strategies.
Logistical packaging; Introduction, objectives, concept of logistical
packaging, types of packaging material, packaging costs.

13

Unit IV

Performance Measurement: Framework of performance indicators,
methods of performance measurement, and the balanced score card
approach, benchmarking, supply chain metrics (KPIs), performance
measurement and continuous improvement.

10

Unit V

Trends and Challenges in Logistics and Supply Chain Management:
Third party and fourth party logistic outsourcing — Challenges and future
directions; Reverse logistics; Bullwhip effect; Push based and pull based
systems; Green supply chain management; E-Commerce Logistics:
Requirements of Logistics in e-commerce, EDI, bar coding, RFID; Re-
engineering the supply chain — Future directions.

10




M.COM. 1V SEMESTER
STRATEGIC MANAGEMENT

COURSE CODE 1030105 Max. Marks 25+75=100

Learning Objectives: To enhance decision making abilities of students with situation of a

dynamic business environment.

No. of
Lecture
Allotted

Unit I:

Introduction to strategic Management: Introduction, Concept,
Importance & Nature of Strategic Management, Strategic
Evaluation and Control Process. Strategic Planning Process.
Issue in Strategic Evaluation and Control Process, Issue in
Strategic Decision Making Strategic Management in
Different Functions of Management. Organization’s Vision
and Mission, Goals and objective, Value and Ethics, Data Vs.
Information.

12

Unit 11

Corporate Level Strategies: Concept and Significance.
Strategy vs. Synergy. Strategic levels in Organization. Need
and types; Stability strategies, Diversification strategies,
Retrenchment strategies, Turnaround strategies, Divestment
strategies, Business level strategies.

12

Unit 111

Functional Strategies: Need & Type of Functional Strategy —
Human Resource Strategy, Marketing Strategy, Production
Strategy, R & D Strategy, Strategic Alliance, Mergers and
Acquisitions.

11

Unit IV

Environmental Scanning and Appraisal: Internal and External
Environment. Environmental Scanning, Environmental
Analysis, Environmental Appraisal, Strategic Choices and
Implementations.

11

UnitV

Model for Strategic Analysis: Me Kisney 7s Model, The
Emerging Theory of Manufacturing, Michael Porter’s Model
for Industry Analysis, Value Chain Approach, BCG Matrix,
GE Model, PIMS Model, SWOT Analysis.

14




M.COM. 1V _SEMESTER

SECURITIES ANALYSIS AND PORTFOLIO MANAGEMENT

Learning Objectives:

COURSE CODE 1030106 Max. Marks 25+75=100

and portfolio management.

Student should have an expert knowledge of securities analysis

No. of
Lectures
Allotted

Unit I:

Introduction: Nature & scope of investment analysis, elements
of investment, avenues of investment, approaches to
investment analysis, concept of return and risk, measurement
of return and risk. Financial assets: Types and their
characteristics, sources of financial information, New
Financial Instruments.

12

Unit 11

Valuation of Securities: Bonds, debentures, preference shares
and equity shares, fundamental analysis — Economic analysis,
industry analysis and company analysis.

11

Unit 111

Technical Analysis: Tends indicators, indices and moving
averages applied to technical analysis. Efficient market
hypothesis; weak, semi-strong and strong market and its
testing techniques.

10

Unit IV

Portfolio Analysis: Estimating rate of return and standard
deviation of portfolio, effect of combining the securities,
Markowitz risk return optimization, single index model or
market model, portfolio total risk, portfolio market risk and
unique risk, simple Sharpe’s optimization solution.

12

UnitV

Portfolio Performance Evaluation: Measure of return, risk
adjusted measure of return market timing, evaluation criteria
and procedures. Portfolio diversification.

15
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Semester-wise Titles of the Papers in UG Commerce [B.Com.)

Year Sem.

Course Code | Paper Title

Theory/Practical | Credits

! I Colo101T | Business Organisation { Theory 6
C010102T Business Statistics ' Theory 6

COLOIO3T Business Communicalion - ' Theory 6

| | CO10104T | Introduction 1o Con'1|-..|er Application 'Tl'h'eor) 6

1 I | COT0201T | Business Management ‘ Theory 6
Cin202T Financial Accounting [ Theory 4

; C010203P Computerised Accounting Practical 2

;_CD 10204T | Essentials of B-Commerce | Theory 6

[ | | CO10205T Business Econamics = Theory 6
2 111 COsIT | Company Law | Theory 0
| CO10302T Cost Accounting | Theory 6

CO10303T RBusiness Regulatory Framework Theory 6

| | C010304T | Inventory Management Theory 6
E | TV CO10401T | Tncome Tax Law and Accounts Theory 6
| | [ Cotoavzr Fundamentals of Marketing Theory 4
| . CO10403P | Digital Marketing Practical 2
CO10404T Fundamentals of Entrepreneurship Theory 6

\ [ COT040s5T I Tourism and Travel Management Theory 6

3 v | Co105011 Corporate Accounting . Theory 5
C010502T | Goods and Services Tax | Theory 5

CO10503T Business Finance J Theory =)

" CO1054T Principles and Practices of [nsurunce ‘ Theory 3

N _ CO10305T Monelary Th_cory and Banking in India ] Theory 3
13 Vi CO10601TF Accounting for Managers Theory 5
[ CO10602T 4 Auditing Theory 5

‘ | C010603R \ Comprehensive Viva Viva 5
[ CO10604T | Financial Institutions and Market Theory 5

:_ﬂ%ﬂﬁ'f | IHuman Resource Manﬁgemem Theury >

CO106061 | Business Ethics and Corporate Governance Theory 5




Programme: B.Com. Year: I'irst Semester: [ irat

]

Subject: Commarce

Course Code: COTOTTT Course Title: Business Crrgunizalion
Credits: i1 Core Compulsory / Elective: Connpi
Max. Marks: 25+75 Min. Passing Marks:10+25

Total No. of Lectures; ™)

Unit Topics

No. of
Lectures

Business: Concept, Meaning, Features. Stages of development of business and
limportance of business. Classification of Business Activitics. Meaning,
Characteristics, Importance and Objectives of Business Organization, Evolution
1 et Business Organisation. DifTerence between Plant , Firm and Industry  and
Business & Trade, and Profession & Vocation, Modern Business and their
Characteristics.

22

Promotion of Business: Considerations in Establishing New Business. Qualities
of a Successful Businessman, Forms of Business Organisation: Solg
Proprietorship, Partnership, Joint Stock Companies & Co-operatives and their
I Characteristics, relative merits and demerits, Difference between Private and
Public Company, Concept of One Person Company and LLP.

Flant Location: Concept, Meaning, Importance, FactorsAffecting Plant Location
Alfred Weber's and Sargent Florence's Theories of Location. Plant Layout —
Meaning, Objectives, Importance, Types and Principles of Layout. Factor
I Affecting Layout. Size of Business Unit— Criteria for Measuring the Size an
Factors Affecling the Size. Optimum Size and factors determining the Optimur
Size.

23

Business Combination: Meaning, Characteristics, Objectives, Causes, Forms{
and Kinds of Business Combination.Rationalisation:Meaning, Characteristics,
v Objectives, Principles, Merits and demerits. |

. Suggested R:la_dings:
1. Gupta, C.B., “Business Organisation”, Mayur Publiction.

20

2. Singh, B.P., Chhabra, TN, “An Tntroduction to Business Organisation&Management”, Kitab Mahal.
3. Sherlekar, S.A.L &Sherlekar, V.S, “Modern Business Organization &

Management Systems Approach Mumbai”, Himalaya Publishing House.

4. Bhusan Y. K., “Business Organization®”, Sultan Chand & Sons.

5. Prakash, Jagdish, “Business Organistaton and Management”, Kitab MahalPublishers (Hindi and English)

Note: Latest edition of the text beoks should be used.

I'his course can be opted as an elective by the students of following subjects:Open for all




Programme: B.Com. Year: IFirst f Semester: ] irst

Subject: Commerce

Course Code: CO10102T Course Title: Business Statistics

Course outcomes: The purpose of this paper is to inculcate and analytical ability

among the students.

Credits: 6 | Core Compulsory / Clective: o

Max., Marks: 25+75 Min. Passing Marks:10+23

l'otal No. of Lectures: 90

Unit

Topics

No. of
Lectures

Fvolution of Statistics in Indian, contribution of Indian Statistics Prof
Prasunts Chandra Mahalanobis. Intreduction to Statistics: Meaning, Scope.
Imporiance and Limitation, Statistical Investigation- Planning and
organization, Statistical units, Methods of Investigation, Census and|
Sampling. Collection of Data- Primary and Secondary Data, Editing of Datﬁ
Classification of data, Frequency Distribution and Statistical Series|
Tabulation of Data Diagrammatical and Graphical Presentation of Data.

20

il

Mensures of Central Tendency — Mean, Median, Mode, Quartile, Decile]
Percentile, Geometric and Harmonic Mean; Dispersion — Range, Quartilg
Deviation, Mean Deviation, Standard Deviation and its Co- efficient, Coq
efficient of Variation and Variance, Test of Skewness and Dispersion, Itd
Importance, Co-efticientof Skewness.

m

25

Correlation- Meaning. application, types and degree ofcorrelation. Methods<
Seatter [iagram, Karl Pearson’s Coefficient of Carrelation, Spearman®
Rank Coetficient of Correlation, concurrent method, Probable Error
Standard Error.

25

v

nitex Number: - Meaning, Types and Uses, Methods of constructing Price
Index Number, Fixed — BaseMethod, Chain-Base Method, Base conversion|
Base shifting deflating and splicing. Consumer Price Index Number|
Fisher’s Ideal Index Number, Reversibility Test- Time and Factor;
|Analysis of Time Series: -Meaning, Importance and Components of a Time
[Series. Decomposition of Time Series: - Moving Average Method and
‘Mctlmd of Least square.

20

Suggested Readings:

1. Heinz, Kohler: Statistics for Business & Economics, HarperCollins;

2. Gupty, 8.C. Fundamental of Statistics, Himalaya Publication.

3. Sharma J.K., Business Staustics, Pearson Education.
4. Cupta ».P. & Gupta Archana. Elementary Statistics, (English and Hindi) SultanChand & Sons, New Delhi.

“ite: Latest edition of the text books should be used.

s course can be opted as an elective by the students of following subjects:Open for all




Programme: B.Ciin ‘ Year: Firal Semester: |irst

Subject: Commerce

Course Code: ( 13T Course Title: Business Communication |
Credits: 6 Core Compulsory / Elective: Elective
Max. Marks: 25475 Min. Passing Marks:10+25

Total No, of Lectures: Yi)

Unit Topics No. of
Lectures
Introduction : Process and Importance of Communication, Types of
| Communication (verbal &Non Verbal), Differentforms of Communication.
Barriers to Communication:Linguistic Barriers, Psychological Barriers,
[ Interpersonal Barriers, Cultural Barriers, Physical Barriers, Organizational -

Barriers. Role, cffects and advantages of technology in Business
Communication like email, lext messaging, instant messaging and modern
techniques like video conferencing, social networking. Strategic

importance of e-communication.

NON-Verbal Aspects of Communicating: Body Language, Kinesics,

Proxemics, Paralanguage. ECffective Listening: Principles of Effective

listening, Faclors affecting listening exercises, Oral, Written and video

1 sessions, Interviewing skills: Appearing in interviews, Writing resume and 21
letter of application. Modern forms of communicating: E-Mail, Video

Conferencing ete.

Business language and presentation : Importance of Business language,
Mocabulary Words often confused Words often misspelt,.Oral Presentation

Importance, Characteristics, Presentation Plan, Power point presentation,

Visual aids.
il [Writing skills: Planning business messages, Rewritingand editing, The firs 3
draft and Reconstructing the finaldraft.

Office Correspondence: Official Letter, Semi Official Letter And

Memorandum.

Report Writing : [dentify the types of reports, define the basic format ofal
report, identify the steps of report writing, write a report meeting the format

v requirements, determine the process of writing a reporl, importance of] 16

including visuals such as tables, diagrams and charts in writing

report, apply citation rules (APA style documentation)in reports.

Snggested Readings:
]. Lesikar. RV, & Flatley, M.E.; Basic Business Communication Skills for Empowering the Internet Generation,
Tata MeGraw Hill Publishing Company Lid. New Delhi.

2. Bovee, and Thill, Business Communication Today, Pearson Education
8 Shirley, Taylor, Communication for Business, Pearson Education

4. Locker and Kaczmarck, Business Communication: Building Critical Skills, TMH
5. Misra, AK_. Business Communication (Hindi), Sahitya Bhawan Publications Agra
| MNote- Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:Open for all




Programme: B.Com Year: [ it Semester: sl

Subject: Commegee

Course Code: U104 | Course Title: Introwfuction to Computer Application
Credits: 6 Core Compulsory / Elective: Flective
Max, Marks: 25+75 Min. Passing Marks:10+25

Total No. of Lectures: 90

Unit Topics

No. of
Lectures

Computer: An Introduction- Computer in Business, Elements of Computes

Systemn Set-up: Indian computing Environment, components of a computer
' system, Generations of computer and computer languages; Sofiware PC1
| i Software packages-An introduction, Disk Operating system and windows
Number systems and codes.

22

‘ Relevance of Data Base Management Sysiems and lnlerprctatiéns of
Applications; DBMS systemNetwork, Hierarchical and relational database,

application of DBMS systems.

Data Base Language, dbase package, Basics of data processing; Data)
Hierarchy and Data file structure, Data files organizations; Master and
1 Transaction file. Programme development cycle, Management of data,

processing systens in Business organization.

21

25

| IWord processing: Meaning and role of word processing in creating of

document, FEditing, formatting and printing document using tools such as

[spelling checks, Data Communication Networking-LAN& WANS.

Suggested Readings:
1. G, S, *Handbook of Computer Fundamentals™, Khanna Publishing House,Delhi
Shrivastava™ Fundamental of Computer& Information Systems™ (WileyDreamtech}

Leon A and Leon M . = Introduction to Computers™ { Vikas, st Edition).

R.S. Salaria, “Computer Fundamentals”, Khanna Publishing House, Delhi.
Norton P., “Introduction to Computers”, (TATA McGraw Hill)

Leon “Fundamentals of Information Technology”, (Vikas)

Ravichandran, A., “Computers Today™, Khanna Publishing House, Delhi,
Sinha, P.K., “Computer Fundamental”, BPB Publications (Hindi and English}

Laudon & Laudon, “Management Information System”

00 N O L s L1

o

INote- Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:Open for all

22




Pragramme: [1.Com. Year: Firet Semester: Scuon

Total No. of Lectures: 940

Subject: Comn
Course Code: CHHTNTT Course Title: Business Managemer
B - Credits: 6 Core Compulsory / Elective: Compulsors
Max. Marks: 25+75 7 Min. Passing Marks:10+25

Unit

Topics

ificance of

jintroduction: Concepl, Charactmﬁ&iu':‘.', Nature, Process and Si

Management; An overview of functional areas ofManagement; Development
of  Management Thought; Classical and WNeo Classical System;

L ae] 1
Contingency Approach. System Approach.

'Munelgcmcm in Indian Ethos & culture

1

Planning: Concept, Characteristics, Process, Impertanceand Types, Crileria 0
jeffective  planning. Decision- Making: Concept, Process, Types an
Importance. Management by Objectives. Organisation: Concept, Nature
Process and Significance. Authorily and Responsibility Relationships.
entralization and Decentralization. Departmentation

No. of
Lectures

Suggested Readings:

1.
s
3.

ot

5
6
7.
g

This course can be opted as an clective by the students of foliowing subjects:Open for al)

I

v

Direction: Concept and Technigues, Coordination as an Essence ©
Management. Communication- WNature, Process, [mportance, Types|
Metworks and Barriers. Effective Communication. Metivation- Concept|
Types, Importance, Theories- Maslow, Herzberg, McGregor. Ouchil
Financial and Non-Financial Incentives. Leadership: Meaning, Concept,
Functions and Leadership styles, Likert’s Four System of Leadership.

21

Controlling: Meaning, Importance and Pricess. Effective Control System'
Techniques of Control. Management of Change:Concept, Nature , Types o
Changes and Process of Planned Change, Resistance 1o Change an

| methods ofreducing resistance to change.

Gupta, C.B., “Business Organisation”, Mayur Publiction.
Singh, B.P., Chhabra, T.N., “An Introduction to Business Organisationd&Management”, Kitab Maha).

Mumbai®, Himalaya Publishing House.

Bhusan Y. K., “Business Organization”, Sultan Chand & Sons.
Jagdish Prakash, “Business Organistaton and Management”, Kitab Mahalpublishers.
Agarwal K K., "Business Organisation and Management”.

Joshi, G.L., “Vyavasayik Sanghathan Evam Prabandha”.

Prasad, Jagdish, “Vvavasayik Sanghathan Evam Prabandha”.

21

Sherlekar, S.A. and Sherlekar, V.S, “Modern Business Organization & Management Systems Approach




Programme: 3.Con Year: | Semester: Hucaiid

Subject: Commerie

Course Code: (11110124012 Course Title: | lnancial Accountng
Credits: 4 Core Compulsory / Elective: Ciimpulson
Max. Marks: Min. Passing Marks:

Total No. of Lecturcs: 60

No. of

Unit Topics
Lectures

Cvolution of Accounting in India : Contribution of Shri Kalyan Subraman
Alyar (K.S. Alyar) 1859-1940known as father of Accountancy in India
Intreduction of Indian Accounting System Nature and scope of Accounting
1 Generally Accepted Accounting Prineciples: Concepts and Conventions 15
Indian. Accounting Standards. Accounting Mechanics: Double Entr
System, Preparation of Journal, Ledger and Trial Balance, Profit ang L.nss
Adc, Balance Sheet, Concept ol Income and its Measurement, j

Hire Purchase Accounts - Accounting Records in the Books of Hire

Purchaser and Vendor, Different Methods of Calculation of Interest an

Cash Price, Maintenance of Suspense Account, Default in Payment an
I Partial Returns of Goods.

Installment Payment System - Difference between Hire Purchase an\_J

Installment Payment System. Accounting Records in the book of Purchases

&Vendor, Interest suspense account.

12
|
| |
Departmental Accounts - Meaning, Objects and Importance, Advantagej
Methods of Departmental Accounts, Final Accounts of Non Corporat
Departmental Business. Allocation of Indirect Expenses.
Branch Accounts - Meaning and Objectives of Branch Account, inpurtanc
I 15

and Advantages, Classification ofBranches, Accounting of Branch Accounts

under various Methods including Foreign Branch. I
Royalty Accounts - Accounting Records for Royalty in the books ol
Landlords and l.essee, Recoupment of Shortworking, Sub - lease, ShOI'H
working Reserve Account. Nazarana.
v 18
!hlsOl\f‘ell(‘y Accounts- (for indviduals/sole trade only)- main provisions ¢
[IBC 2016, Preparation of Accounts under latest provisons

[Tnsurance Claims — Computation of claim under loss of Stock Policy

IL.oss of Profit policy.

Sugpested Readings:
1. Jain & Naranag, “Advanced Accounts”, Jain Book Agency.

2. Gupts, K.G & Others, K.G Publications, Modinagar.

3. Gupta. R. L. & Radhaswamy, M., Financial Accounting: Sultan Chand and sons.

4. Shukla, M.C., Grewal T.S. & Gupta, 5.C., Advanced Accounts: S, Chand &Co.

5. Maheshwari S.N. & Maheshwarl 8. K, “A text book of Accounting forManagement”, Vikas Publication,

{ Note- Latest edition of the text books should be used.
[This course can be opted as an elective by the students of following subjects:Open Tur ail




Programme: 13.Cuonm.

Year: Firsg Semester: Second

Subject: Commmeree
| Course Code: COLNZOGE Course Title: Compraterised Accounting (Praciical)
]
Credits: 2 j Core Compulsory / Elective: Cormipulsory
Max. Marks: L Min. Passing Marks:

Total No. of Practical Labs: 30

Unit

Topics No. of
Hours

Computerised Accounting- Concept, Objectives, Advantages And
Limitations, Types Of Accounting Information; Users Of Accountin

Information And Their Needs.

Qualitative Characteristics Of Accounting Information. Role Of Accounting

In Business.

Introduction To Computer And Accounting

[nformation System {AIS}:

}(A) Introduction To Computers ( Elements, Capabilities,Limitations Of
Computer Systern). .

(B)Inlroduction To Operating  Software, Utility

Software And Application Software. Introduction To Accounting
I Information System (AIS) As A Part Of Management Information
| System.

HI

Computerised Accounting Systems: Computerized Accounts by
using any popular accounting software: Creating a2 Company;
iConfigure and Features settings; Creating Accounting Ledgers and
Groups; Creating Stock Items and Groups; Vouchers Entry;
Generating Reports - Cash Bock, Ledger Accounts, Trial Balance,
Profit and Loss Account, Balance Sheet,Funds Flow Statermnent, Cash
Flow Statement Selecting and shutting & Company; Backup and
IRestore data of a Company.

\

22

Suggested Readings:

1. Compnierized Accounting System For B.Com. by Ajay Sharma and Mangj Bansal

2. Computerized Accounting System by Neeraj Goyal and Rohit Sachdeva
3. Computer Based Accounting by C Mohan Luneja, Sandeep Bansal and Rama Bansal
4

4. Robert N Anthony, David Hawkins, Kenneth A. Merchant, Accounting: Textand Cases. McGraw- Hill

Education.

’ 5. Charles T. Horngren and Donna Philbrick, introduction to Finarnicial Accounting,

| Pearson Education.

i 6, M.C.Shukla, T.5. Grewal and 5.C.Gupta, Advanced Accounts. Vol.-1. 5. Chand & Co.,New Delhi.
7. S.N. Maheshwari, and. S. K. Maheshwari. Financial Accounting. VikasPublishing House, New

Delhi.

"This course can be opted as an elective by the students of foliowing subjects:Open for all




[ Programme: B.Cam. Year: First Semester; Sceeond

Subject: Commerce

Course Code: CUTH2 04 Course Title: | =sentiuls of [ -commerce

Credits: £ Core Compulsory / Llective: 1l

Max. Marks: 25+75 Min. Passing Marks:10+25

Total No. of Lecturcs: 90

Unit Topics No. of

Lectures

i
Internet and Commerce: Business Operations in Commerce Practices Vs
Iraditional Business Practices; Benefits of E-Commerce to Organization. 20

| Consumers, And Society; Limitation of E-Commerce,

Suggested Readings:
i.

| &
4,

Application in B2C: Consumers Shopping Procedure on The Internct
Products in B2C Model; E-Brokers; Broker- Based Service Online; Onlin
Travel Tourism Services; Benefits and Impact of E-Commerce on Trave

I Industry, Online Stock Trading and lts Benefits; 25

Online Banking and Its Benehit; Online Financial Services and its Future.

. Application in B2B: Applications of B2B; Key I'cchnulof__--cs_:_-.Ft.SZ-B,:
Characteristics of The Supplier Oriented Marketplace, Buyer Oricnlcct

I Markeiplace and Intermediate Oriented Marketplace; Just in Time 30

Delivery in B2B.

Applications in Governance: ED] In Governance, E Government; [
Governance Applications Of The Internet, Concept Of Government-10-

v Business,Business-To-Government And Citizen-To- 15

CGiovernment; E-Governance Models: Private  Sector  Interface In E

(overnance.

Pt Joseph Of E-Commerce Are Indian Perspective Php Learning Private Limited

Nidhi Dhawan Introduction To E-Commeree International Book House PrivateLimited

Agarwal Kamlesh And And Aparwal Diksha Bridge 1o 1he Online l'o A FrontNew Delhi India Macmillan
india (Hindi and English)

Manali- Danielle Internet And Internet Engineering Tata Mcgraw-Hill New Delhi,

Pandey- Concept Of E-Commerce, S.K. Kataria And Sons{Hindi and English)Note- Latest edition of the text
books should be used.

This course can be apied as an elective by the students of following subjects:Open o all




Programme: B.Coint. Year: I-irsl Semester: Sceoul

Subject: Canimeree
‘_ Course Code: COINIOST Course Title: Business Econamics
‘ Credits: 6 Core Compulseory / Elective: |leviive
| 7 Max. Marks: 25+75 Min. Passing Marks:10+25

Total No. of Lectures: 01

Unit Topics ; No. of
Lectures

I Introduction: Meaning , Nature And Scope of BusinessEconomics.
Papulation Theory. Law of Demand, Law OfMarginal Diminishing Utility,
Elasticity Of Demand,Concept And Measurement Of Elasticity Of
DemandPrice, Income, Cross Elasticity, Determinants, O Elusticity Of
Demand [Importance Of Elasticity OfDemand.
I [houghts of Famous Economist of India lncluding — Kautilya. )
\

[heory Of Cost: Short Run And Long Run Cost Curve Traditional And

Ir 3t

Madern Approaches. Production, Function: Law Of Variable Proportion;
Properties RideLine, Optimum Factor Combination And Expansion Path;

| Return To Scale; Internal And External Economics And Diseconomies.

“arket Structure & Pricing: Coneept, Types of Markets;
Perfect Competition- Characteristics. Price Determination under Perfect
Competition.
111 Monopoly- characteristics and Price Determination under 21
NMonopoly.
Oligopoly- Characteristics, Pricing Policy. ‘

[Business Cycle: Various Phases And Its Causes; Tneory Ot Distribution]
Marginal Productivity Theory, Wage- Meaning, Determination Of Wag
iRate Under Perfect Competition And Monopoly, Rent Concept, Moder
1Y iTheories Of Rent, Interest Concept, And Theories Of Interest, Profit- Concept 16

|And Theories Of Profit. |

Suggested Readings:

. Geetika, “Managerial Economics™, McGraw-Hill Education.
Thomas & Maurice, “Managerial Economics: Concepts and Applications™ (SIE), !McGraw Hill Education.

. Dwivedi. DN, “Managerial Economics™, Vikas Publication,

1

2

3. Ahuja, H.L, “Managerial Economics”, $.Chand.

4

5. Mithani, D.M., “Managerial Fconomics- Theory and Applications™, HimalayaPublications

6. Gupta, G., “Managerial Economics”, McGraw-Hill Education (India)Pvt Limited
7. Seth, M.L.. *Principles of Economics™, Lakshmi Narain Agrawal EducationalPublishers. Agra

8. Vuish & Sunderm, “Principles of Economics”™, Ratan Prakashan Mandir
9, Jhingan, M.L., "Managgeriai Economics -LE”, Vrmda Pub
10.JhinganM.L., Vyashthi Arthashastra, Vrinda Pub 11. Mishra, J.P., VyashthiArthashastra

Note- Latest edition of the text books should be used.

|Ihis course can be opted as an elective by the students of following subjects:Open fov all




] 1
Programme: B.Cou. Year; Sccond Semester: | hin
Al 1
Subject: Conumen
= T
[ Course Code: COHEE0TT Course Titie: Company Lo —1
1
Credits: 6 l Core Compulsory / Elective; Comprulapry
Max. Marks: 25+75 F Min. Passing Marks:10+25

Unit

Total No. of Lectures: 90

1

No. of

Topics
Lectures

Indian Companies Act 2013: Mature And Types Of Companies,
Conversion Of Public Companies Into Private Company's And Vice Versa,
Formation. Promotion And Incorporation Of Companies, Memarandum Of
Association: Article Of Association; 22

Prospectus,

1l

Shares: Types, Share Capital-Kinds; Allotment Of Shares; Members -
Categories, Modes Of Acquiring Membership, Rights And Liabilities
Transfer And Transmission of Shares, Difference, Methods OF Borrowing)
Debentures. Mortgages And Fixed And Floating Charge.

:~——L 1

1

v

Management: Directors, Types And Number Of Directors, Managing
Director, Whole Time Director - Appointment, Qualifications Ana
Disqualification, Duties, Vacation, Resignation And Removal, Company
Meetings- Kinds, Quorum, Voting,

25

[
Resolution, Minutes.

J\:I-'dj(ll“'lty Pawers And A\’Iil_l()l’ity Rights: Protection OF!\_/ﬁnorily Rights
'Prcvcntlorl Of Oppression And Management. Mismanagement,
{WindingUp-Kinds And Conduct-Petition For Winding Up, 2

‘Appointment OF Official Liquidator And Duties.

| |

Suggested Readings;

2
( Y
4

Kapoor GK A Dhamija Sanjay ,Company Law Comprehensive Textbook OnCompanies Act 2013,
Taxmann Publication

Singh Avtar, Company Law ,Delhi India Eastern Book Company Bharat LawHouse
Gupta ,Company Adhiniyam, Sahitya Bhawan Publication (Hindi andEnglish), Agra

Maheshwari SN And SK Maheshwari, A Manual Of Business Law, 2" Edition Himalaya
Publishing House.

Note- Latest edition of the text books should be used.

This conrse can be opted as an elective by the students of following subjects:Open (ue all




Programmeae; B.Com. Yeur: decond Semester: 7T hird

Subject: Curminerie

{ Course Code: CUIGZT Course Tille: Cost Accounting

I
Credits: ¢ Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 Min. Passing Marks: 10+25

Total No. of Lectures: 90

No. of

Unit Topics
Lectures

Introduction: Nature, Scope and Advantages of Cost Accounting

1 Introduction of Cost Accounting Standard in India. Installation of Costing 20

System, Difference between Cost and Financial Accounting, Clagsificationo

Costs. Material: Purchase. Storage and Conirol of Material, Stock Levels
Inventory Contrel Techniques. Methods of Pricing Material Issues.

‘ Labour: Meaning and Compenents of Labour Cost. Concept, Accounting]

and Control of Idle time and Qvertime. Methods of Wage Payment and
Incentive Plans, Labour Turnover.

i | Overheads: Collection, Classification, Allocation, Apportionment an 20
Absorption of Overheads (Primary and Secondary Distribution), Machin

Hour Rate.

Unit Output Costing: Concept of and Need for UnitOQutput Costing;
1111 Preparation of Cost Sheet and Tender 30

Price; Preparation of Reconciliation Statement,

Process Costing: Preparation of Process Accounts; Treatment of Normal and
Abnormal Wastage; Treatment of Joint Product and By-product; Contract
v [Costing: Preparation of Contract Account, Determination of Profit o 20
Completed and UncompletedContracts; Operating Costing.

Suggested Readings:

1. Jain S.P. and Narang K.L: Cost Accounting; Kalyani New Delhi.
2. Maheshwari S.N: Advanced Problems and Solutions in Cost Accounting; SultanChand, New Delhi. (Hindi and
English)

3. Tulsian P.C: Practical Costing: Vikas, New Delhi.

4. Garg A, K.: Cost Accounting: An Analytical Study, Swali Publication, Meerut.

5. Horngren, Charles, FFoster and Datar: Cost Accounting - A Managerial Emphasis;Prentice-Hall of India, New
Delhi.
Note- Latest edition of the text books should be used.

il'his course can be opted as an elective by the students of following subjects:Open [or all




Programme: 13.C o,

Year: second Semaester: | i

Subject: Conneree

Course Code: Ciyliiding !

Course Title: Business Regulatory Framework

Credits: 6

T
Core Compulsory / Elective: lnicctive

Max. Marks: 25+75

Min. Passing Marks:10+25
I

Total No. of Lectures: 9}

Unit Topics | No. of
\_h - Lectures
? [ndian Contract Act, 1872: Definition & Nature of Contract, Classification;

1
} Cifer & Acceptance; Capacity of Parties; Free Consent; Consideration:] 20
| Legality of Objects (
|
. Void Agreements; Performance of Contracts; Discharge of Contract)
it ‘ Contingent Contracts; Quasi Contracts; Remedies for Breach of Contract, 24
Special Contracts: Indemnity & Guarantee; Bailment & Pledge; Contract ol
Agency,
= = | __I
lSaic of Goods Act, 1930: Contract of Sale of Goods. Conditions d.‘
1 Warranties; Transfer of Ownership; Performance of the Contract 25
[ Remedial Measures:
\ Auction able Claims.
{ |
.A. The Consumer Protection Act 2019, Main Provisions
v 21

}B. The Limited Liability Partnership Act, 2008-Main Provisions
C. The U.P Shops and Commercial Establishment Act - Main Provisions

Suggested Readings:

Lo ) B

Kolkata.

. Kuchal M.C: Business Law; Vikas Publishing House, New Delhi.

. Chandha P.R: Business Law; Galgotia, New Delhi,

. Kapoor N.D: Business Law; Sultan Chand & Sons, New Delhi. (Hindi and English)

Dessl T.R.: Indian Contract Act, Sale of Goods Act and Partnership Act; 5.C.Sarkar & Sons Pvt. Ltd,,

1 8. Tulsian, P.C., Business Law, New Delhi, Tata McGraw Hill.

Note- Latest edition of the text books should be used.

[Thiz course can be opted as an elective by the students of following subjects:Open for all

L




Programme: B.Con. Year: Svcand Semester: |
Subject: Comimeree
Course Code: {1H7115 Course Title: fnventors Munagement
B Crcdits:? Core Compulsory / Flc;cli\«'e: Flective
Max. Marks: 25 +75 I Min. Passing Mm'k_s:10+25

Total No. of Lectures: Y9

No. of
Lectures

Unit Topics

Inventory Management: Concept, meaning, Inventory Managemeni
Process, Why inventory management is important? Principles of Inventory
Management. How to improve inventory management, perpetual inventory|
I i svstem & Periodic Inventory System, inventory costs, Role of [nventory )
Management. Methods of Inventory Management, Benefits of goo
| Inventory Management,

" Concept and Valuation of Invemtory: Concept and Objectives ol

Inventory, Need for holding Inventory. Planning and controlling
il Inventory  levels, Effects of excess inventory on business, Product 26
Clussification, Product Coding, Lead Time, |

Replenishment Methods.

Provisions of Accounting standard-2 (As-2) for valuation of Inventories.

Accounting for material Losses & Obsolescence: Material Losses- Waste,
Scrap, Spoilage, Defective work, Rejections.
Obsoclescence: Meaning, Reasons, Disposal of obsolete and scrap items,

11 |
1 Control of obsclescence and scrap. 8

Suggested Readings:

| T

.IE.‘.J.J_[\)

Inventory Control: Concept and Meaning ofInventory Contrel, Objectives
and Importance and Essentials of Inventory Centrol, Types of Inventory,
Techniques of Inventory Control - EOQ, ROP, ABC, VED, JIT.
v Determination of Inventory levels. Impact of Inventory Inaccuracy. 24

Muller M. Essentials of Inventory Management, AMACON,

Nprayan P. lnventory Management, Excel Books.

Gopalkrishnan P, Materials Management, PHI Learning Pvt. Ltd.

Chitale A K. & Gupta R.C. Materials Management, PHI Learning Pvt.Ltd.

Chapman Stephen [ntroduction to Materials Management, PearsonPublishing.
Note- Latest edition of the text books should be used.

'his course can be opted as an elective by the students of following subjects:Open for all




Programme: B.Com. [ Year: Second Semester: ! ourth
o Subject: Commree
Course Code: C1TT Course Title: [reome Tax v wind Accounts
Credits: 6 Core Compulsory / Elective: Cuamipulsory
Max. Marks; 25+75 Min. Passing Marks: 10+25

Total No, of Lectures: 90

Unit Topics No. of
4+ — Lectures
Evolution of Taxation System in India.
s Introduction, Important Definitions: Assessee, Person, Income, Total Income,
iAssessment Year & Previous Year. Agricultural Income & its assessment,
I IResidence & Tax Liability (Basis of Charge). Capital & Revenue. 22
LExempted [ncomes.
Income from Salarics, Income from House Property. Profits and Gains of 3
11 : N - ]
Business and Profession,Depreciation.
Capital gains, Income from Other Sources, Deductions From Gross Total -
581 ; fino .-
Income, Computation of Tax Liability of an individual.
|
St off and carry forward of losses and Clubbing of Income, Procedure of]
iAssessment, Advance Payment of Tax and Deduction of Tax at Source,
v Basics of filling of Returns: Types of ITR, Farm 16 & Form 26AS. 16

Suggested Readings:
L
i
3. Girish Ahuja and Ravi Gupta: Systematic approach to income tax; Sahitya BhawanPublications, New Delhi. (Hindi

Singhanai V.K: Students’ Guide to Income Tax; Taxmann, Dethi.
Mehrotra H.C: Income Tax Law & Accounts; Sahitya Bhawan, Agra. (Hindi andEnglish)

and English)

. Jain, R.K., Income Tax Law and Accounts (Hindi and English), SBPD Publications.Agra
. Agarwai . B.K, Income Tax L.aw and Accounts (Hind: and English),Nirupam Sahitya Sadan , Agra

Note- Latest edition of the text books should be used.

This course can be opted as an ¢lective by the students of {ollowing subjects:Open for ali




Programme: .Com. Year: Sevindd Semester: Fourth

1/ |

Subject: Connneree

Course Code: ClrHiindy Course Title: 1 undumeatuls of Mark
. % = gl -
Credits: Core Compulsory / Elective: ©im
Max. Marks: Min, Passing Marks:

Total No. of Lectures: 60

LUnit

Topics

No. of
Lectures

Introduction: Nature, scope and importance of marketing: Evolution ol
: marketing concepts; Marketing mix; Marketing environment. Micro and
. Macro environmental factors.

| = ’ . :
Cousumer Behaviour — An Overview: Consumerbuying process; Factors

influencing consumer buying decisions.

11

Market Selection: Market segmentation — concept, importance and bases
Target market selection; Positioning concept, importance and bases; Product
differentiation vs. market segmentation.

}Produc(: Meaning and importance. Product classifications; Concept of
|product mix; Branding, packaging and labelling; Afier-sales services:

{Pmducl life-cycle: New Product Development. |

11

Pricing: Significance; Factors affecting price of a product; Major pricin%
methods; Pricing policies and strategies.

Promotion: Nature and importance of promotion: Promotion Tools:
advertising, personal selling, public relations: sales promotion and puhlicit}-{
concept and their distinctive characteristics; Promotion mix; I'actors

affecting  promotion  mix  decisions; and Integrated Marketing

\ .
Communication Approach.

IDistribution: Channels of distribution - meaning and importance; Types o
|distribution channels; Wholesaling and retailing; Factors affecting choice of
distribution channel; Distribution Logistics; Meaning, importance an
decisions.

Retailing: Types of retailing — store based and non- store based retailing,
Ichain stores, specialty stores, supermarkets, retail vending machines, mail
order houses, retail cooperatives: Management of retailing operations: an
overview; Retailing in India: changing scenario.

’Recent developments in marketing: Sccial Marketing, Online Marketing,
Direct Marketing, Services Marketing, Green Marketing, Relationshi
Marketing, Rural marketing.




Suggested Readings:
1. Kotler, Philip; Keller, Kevin Lane; Koshy, Abraham, and Mithileshwar Jha,Marketing Management: A
South Asian Perspective, Pearson Education.

2. Palmer. Adrian, Introduction to Marketing, Oxford University Press, UK
3. Lamb. Charles W.; Hair, Joseph F., and Carl McDaniel, Principles of Marketing,South Western Publishing, Ohio
4. Chhabra, TN, Principles of Marketing. Sun India Publication.

S. Kumar. Arun & N. Meenakshi, Marketing Management, Vikas Publications.
(Hindi and English)

6. McCarthy, E. Jerome., and William D. Perreault, Basic Marketing, Richard D.Irwin.
7. Pride. William M., and D.C. Ferell, Marketing: Planning. Implementation &Control, Cengage Learning.
8. Majaro, Simon, The Essence of Marketing, Prentice Hall, New Delhi.

9. Zikmund, William G. and Michael D’Amico, Marketing: Creating and KecpingCustomers in an E-Commerce
World, Thomson Learning.

10. Bizel. Michael I, Walker, Bruce I., Staton, William J., and Ajay Pandit,Marketing Concepts and
Cases. Tata McGraw Hill (Special Indian Edition).

11, MeCarthy, E. Jerome; Cannon, loseph P, and William D. Perrault, Ir., BasicMarketing: A Managerial
Approach. MeGraw Hills.
Note- Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:Opuen for all




Programme; 1.Com. Year: second Semesler:

ity

Subject: Comimerce

Course Code: Cill{103P Course Title: Digital Marketing (Practical)
Credits: 2 Core Compulsory / Elective: Cunpruluo
Max. Marks: Min. Passing Marks:

Unit

Total No. of Practical 1.abs: 30

Topics i

No. of
Hours

11

fntroduction of the digital marketing, Digital vs. Real Marketing, Digital
Marketing Channels, Creating initial digital marketing plan, Content
imanagement, SWOT analysis, Target group analysis. I

i\\-‘v-a design, Optimization of Web sites, MS Expression
[Web, Creating web sites, SEQ Optimization, Writing the SEO content,
5\\’1'i1i:1g the SEQ content, Google AdWords- creating accounts, Google Ad

[Words- types.

1l

Introduction to CRM, CRM platform, CRM models, CRM str‘a.tn:g_\-‘i
ilmroduclion to Web analytics, Web analytics — levels, Introduction of Social
Media Marketing, Social Media Marketing plan, Facebook Ads, Creating

IFacebook Ads, Ads Visibility, Business opportunities and Instagram options .

e i _ i ) i |
%Opumlzul]un of Instagram profiles, Integrating Instagram with a Web Sita

lund other social networks, Keeping up with posts.

IC reating busdiness accounts on YouTube, YouTube Ad\‘s:i'u_smg, ?Oul'ubei
Analytics, F-mail marketing, E- mail marketing plan, E-mail marketing
jcampaign analysis, Keeping up with conversions. Digital Markelin%J
Budgeting - resource planning, cost estimating, cost budgeting, cost centrol.

\

Suggested Readings:

k.

(]

EE e

wh

Chaffey. D, F.L. Chadwick, R. Mayer, and K. Johnston . Internet Marketing: Strategy, implementation, and
Practice. Pcarson India

. Frost, Raymond D., Alexa Fox, and Judy Strauss . E- Marketing. Routledge
. Guptu, Seema . Digital Marketing. McGraw Hill Education (India) Private Ltd.
. Kapoor, Neeru. E-Marketing, Pinnacle learning

. Kotler, Philip, Hermawan Kartajaya, and Iwan Setiawan . Digital Marketing:

4.0 Moving from Traditional to Digital. Pearson India

6. Rva
the Digitul Generation.

Damian and Jones Calvin .

Note- Latest edition of the text books should be used.

['his course can be opted as an elective by the students of following subjects:Open for all

Understanding Digital Marketing:Marketing Strategies for engaging




Programme: 5.Cam Year: Second Semester: | ourth

Subject; Commeree

Course Code: COTUAIRT Course Title: Fundumentals nl Entreprencurship
Credits: 6 Core Compulsory / Elective: Flective
Max. Marks: 25+75 Min. Passing Marks:10+23

Total No. of Lectures: 9l

Unit Topics No. of
\ Lectures

Entrepreneurship: Meaning, Concept, Characteristics, Need, Functions,

Theories of Entrepreneurship. Entrepreneur:  Meaning, Characteristics, 22

Qualities Functions, Types, Difference between Entreprencurship &
Entrepreneur. Difference between Entrepreneur, Intrapreneur & Manager.
Entreprencurship & Environment.

| Success story of some renouned [ndian Entreprencurs.

IEntrepreneurship Development Programme (EDP): Meaning, Need
Objective, Steps. Outline, Achievements, Government Assistance and

| Incentives. Women Entrepreneurship: Meaning, Characteristics, Problems and 31
ISteps taken to promote Women Entrepreneur. Qualities of Women
|Entrepreneur

Promotion of a Venture: Concept of Projects, Preject ldentification
11 Formulation and Report, Project Appraisal. Product Selection and 21
Techniques, Raising of Funds: Conceept, Need, Types and Sources.

I\‘ISME Business: Process of Establishing MSME  Business, Nature

Ubjectives and Importance of MSME Business. Role of Financial [nstitutions
v in Financing of MSME Business, Infrastructural Facilities. Lega 16

Requirements for Establishment of New Unit. Entrepreneurial Consultancyi

Process and Methods.

Suggested Readings:
1. Desai, Vasant. “Dynamics of Entreprencurial Development and Management”,Himalaya Publishing House

Desai, Vasant, “Management of Small Scale Industry™, Generic
Drucker. Perer, “Innovation and Entrepreneurship”, Harper Business; Reprintedition

Gupta, C.13. & Srinivasan, N.P., “Entrepreneurship Development”, 5. Chand

3
3
4
5. Kenneth, P.Van, “Entrepreneurship and Small Business Management™
6.  Pareck. Udai& Ven, “Developing Entrepreneurship book on Leaming System”
7. Agrawal, R.C., ‘UdyamitaVikas"(Hindi)
8. Khanka, 5.5. “Entrepreneurship Development”, S. Chand & Campany
Note- Latest edition of the text books should be used.

I'his course can be opted as an elective by the students of following subjects: {1 pai for sl




Programme: 5.0 Year: Second Semester: | twurth

Subject: Commerce

Course Code: Cl U405 Course Title: Tourism and Travel Manageinont
Credits: 6 Core Compulsory / Elective: Fleciive
T Max. Marks: 25+75 Min. Passing Marks:10+25
Total No. of Lectures: 90
Unit Topies | No. of

Lectures

introduction to Travel: Meaning and detimitiens of tourism. iraveler]
excursionist. tourists- objectives, nature and classification of tourism an

1 tourists, Growth and Development of Tourism, Forms of Tourism: Inboun 15
Cutbound, Domestic and

International.

The Modern Tour Industry: Package Tours- Custom Tours- Tour
wholesalers- Types of Package tours: [ndependent Package, llosted Tour
Escorted Tour. Sightseeing Tour Group, Incentive and Convention Tour-
1 Man Market Package Holidays- Types of Tour Operations: Specialist Tou 25
Operators: Specialist TourOperators, Tour Operators reliance on other -

organization,

[ Tour?)p_eratidns and Documentation: Functions-Sources of Income, Ho
Lo set up a Travel Agency: Procedures for approval of a Travel Agency and
Tour Operator, Travel Documentation: Passports- various tvpes and
requirements- Procedure 10 apply for Passports: VISA- various types and
requirements- Documents required for Foreigners to visit India, Health 30
Check Documents and Process for Encashment

I

of Foreign Currency.

Impact of Tourism and Tourism Organizations: Tourism Impacts!

v Economic impact. Social Impact, Cultural Impact and Environmenta 20
lmpact- Strategies to overcome or reduce the negative Impact of Tourism
Objectives. Functions of- United Nations World Tourism Organization
(UNWTQO), World Travel and Tourism Council (WTC), Pacilic Asia Trave
Association (PATA). International Air Transport Association (IATA), Trave
Agents Association of India (TAAIL, Indian Asscciation of Tour Operators
[(IATO) and Federation of Hotel and Restaurant Associations of

India (FHRAI).

Suggested Readings:
‘ 1. Bhatia A.K International Tourism, Sterling Publishers Pvt Ltd, New Delhi.
| 2. Pran Nath Scth,Successful Tourism Management. Sterling Publishers Pvt Ltd. New Delhi.
| 3. Ghosh Bishwanth Tourism & Travel Management, Second Revised EditionVikas Publishing House Pvt Ltd, New
| Delhi.

Note- Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:Cipen Tor all




Programme: (1.0 ‘ Year: Ihird Semester: [ {ii

Subject; Cranmeree
\ == : =
‘ Course Code: LC0T1S Course Title: Corpurdic Accouiting
Credits: § Core Compulsory / Elective: Compulsory
Max. Marks: 25+75 Min. Passing Marks:10+25
Total No. of Lectures: 75
' Unit Topics ( No. of
L ) — ——— Lectures
I l Issue of Shares: Share Capital And lts Types. Issue , Forfeiture And Re i
£ , L |
Izsue of Shares, Redemption of Preference Shares.
Debentures: Features & Types. [ssue And RedemptionOf Debentures, Profi
| Prior To Incorporation. Final Accounts, General Instruction For Preparano
11 OfBalance Sheet And Staiement Of Profit And Loss. 20

I

Accounts of Holding and Subsidiary Companies: Consclidated Balanc

m Sheet of holding companies with one subsidiary only. Consolidated Profit 20
Loss account.
r '_{qunting For Amalgamation O—f?fomp'mies As Per Indian Accounting o
Standard 14. Meaning, Characteristics And Objectives Of Amalgamation,
v .Accountmg For Amalgamation, Internal and External Reconstruction. | 20

Suggested Readings:
] 1. GuptaRL Radhaswami M, Company Accounts Sultan Chand AndCompany(Hindi and English)
aheshwari SN And Maheshwari SK Corporate Accounting Vikas Publishing(Hindi and English}
Shukla SM And Gupta SP Advanced Accountancy Sahitya Bhawan Publication{Hindi and English)
Jaiswal K 8 Corporate Accounting Both English And Hindi Shukla MC Grewal

Gupta. K.G, Corporate Accounting, KG Publications, Modinagar.
Note- Latest edition of the text books should be used.

This course can be opled as an elective by the students of following subjects:Open 1oy all




Programme: (5.0 ‘ Year: Third Semester: {[11i

Subject; Cranmeree
\ = i —
1 Course Code: L0105 Course Title: Corputdie Aceouiting
Credits: § Core Compulsory / Elective: Compulsory
Max. Marks: 25+75 Min. Passing Marks:10+25
Total No. of Lectures: 75
i Unit Topics ( No. of
L ) — o Lectures
| | Issue of Shares: Share Capital And lts Types. Issue , Forfeiture And Re g
, L |
Izsue of Shares, Redemption of Preference Shares.
Debentures: Features & Types. lssue And RedemptionOf Debentures, Proti
| Prior To Incorporation. Final Accounts, General Instruction For Preparatlo
11 OfBalance Sheet And Statement Of Profit And Loss. 20

Accounts of Holding and Subsidiary Companies: Consclidated Balanc

m Sheet of holding companies with one subsidiary only. Consolidated Profit 20
Loss account.
r [Accounting For Amalgamation Of Companies: As Per Indian Accountin ' o
Standard 14, Meaning, Characteristics And Objectives Of Amalgamation,
v ‘.Accounting For Amalgamation, Internal and External Reconstruction. l 20

Suggested Readings:
] 1. GuptaRL Radhaswami M, Company Accounts Sultan Chand AndCompany(Hindi and English)
aheshwari SN And Maheshwari SK Corporate Accounting Vikas Publishing(Hindi and English}
Shukla SM And Gupta SP Advanced Accountancy Sahitya Bhawan Publication{Hindi and English)
Jaiswal X & Corporate Accounting Both English And Hindi Shukla MC Grewal

Gupta, K.G, Corporate Accounting, KG Publications, Modinagar.
Note- Latest edition of the text books should be used.

This course can be opied as an elective by the students of following subjects:Open o all




Programme: 13.Con Year: |hird Semester: 1 /1

Subject: Conrmerc
Course Code: (i1 [133614) Course Title: Business Finunce
i e
Credits: 5 Core Compulsory / Elective: | lective

Max. Marks: 25+75 Min. Passing Marks:10+23
Total No. of Lectures (in hours per week): 73
Unit Topics No. of
i _ Lectures
Business Finance: Nature And Scope, Finance Function Invesimeny
| Financing And Dividend Decisions, Capital Budgeting: Meaning Nature
i And Importance Investment Decisions, Major Evaluation Criteria. 15
I Cost Of Capital: Meaning, Importance, CalculationOf Cost Of Debt,
11 Prelerence Shares, Equity Shares And Retained Earnings, Combined t9
{Weighted) Cost OfCapital, Capitalization- Meaning, Over capitalization &
under capitalization.
Dividend Policies: [ssues In Dividend Policies, Dividend Models, Sources
111 Of Funds: Long Term Funds & Short Term Funds, Nature Significance 20
And Determinants Of Working Capital, Leverage Analysis Capital.
Time value of Money, Uses of simple and Compound interest in business
finance.
Capital Market: (A) New Issue Market {B) Secondary Market Function: 21

i

And Role Of Stock Exchange (BSE, NSE,) Money Market: Indian Money
Markets-Composition And Structure., Valuation of securities.

Suggested Readings:

Avadhani V A Financial System

Bhalla VK Modern Working Capital Management

Chandrya Prasanna Financial Management Theory And Practices

Pandey I M, Financial Management

|
Z
3
4. KhanNY And Jain PK Financial Management Tax And Problems
S
6

Gupta and Pandey, Financial Management (English & Hindi ),K.G Publication Medinagar

Note- Latest edition of the text books should be used.

[This course can be opted as an elective by the students of following subjects:Cipen Tor all




Programme: 13.Com. Year: [hird Semester: Filth

Subject: Commerce

| Course Coder U005 Course Title: Principles and Progtices of Insuruncy

| Credits: 3 Core Compulsory / Elective: [ loctive

| Max. Marks: 25+73 Min. Passing Marks:10+25

Total No. of Lecturas: 75

Unit Topics No. of
| Lectures

[Risk: Meaning, Types, Causes, Methods of Handling Risks. Insurance:
Meaning, Origin & Development, Functions, Types, Principles, Advantages,
‘Ruinsurance,Dou ble-Insurance. 17
I

—

|
’ [Life Insurance: Meaning, Importance, Essentials of Life Insurance Contract,
Procedure of Life Insurance. Lifc Insurance Policies, Nomination &
1 tAssignment, Surrender Value. Life Insurance Corporation: Functions & 20
Organization.

r - Marine Insurance: Meaning, Significance, Scoﬁe' and [nsurable Risk,
Characteristics of Marine Insurance,Contract, Types of Marine Policies, Mair]
‘ T Clauses in Marine Policies and Marine Losses. 18

Fire Insurance: Meaning, Hazards in Fire Insurance, Scope, importance, Firg
Insurance Contract, Conditions of Fire Insurance Policy & Procedure
v IE‘-/lisceIIancnus Insurance: Motor [nsurance, Burglary, Live-stock, Crop and 20
|Health [nsurance.

| s

Suggested Readings:
I-Mishra MN._ Insurance- Principles & Practice.

12- Gupta O.S., Life Insurance.
3- Vinavakam, M. Radhaswami &Vasudevam, Insurance- Principles & Practice,

{4~ Kothari &Bhall, Principles & Practice of Insurance.

s. IR @ g, S & 9d |
Note- Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:Cipen tor all
— ey e — bl ..




Programme: B.Com, Year: Third Semester: ilth

Subject: Commerce

Course Code: C1IEDRST Course Title: Monetary Theory and Banking in [ndin
Credits: 3 ! Core Compulsory / Elective: Flective
\ Mo, Marks: 25+75 Min. Passing Marks:10+25

Total No. of Lectures: 75

Unit TOpiCS No. of
[ | Lectures
| Money: Functions, Alternative Measures To Money Supply In [ndia An
’ Their Different Compenents, Meaning And Changing Relative Importanc
01 Each Component, High Powered Money- Meaning And Uses, Source
I Of Changes In High Powered Money. 17
Indian Banking System: Definition Of Bank, Commercial Banks
Importance And Lunctions, Structure Of Commercial Banking System [
II India. Regional Rural Banks, Cooperative Bank [n India.Process Of Credit 17
Creation By Banks; Determination Of Money Supply And Total Bank
Credit.

e Reserve Bank of India: Functions, Instruments OtMonetary And Credig
|C0ntm]; Main Features Of Monetary Policy Since Independence, Interest
11 [Rates; Various Rates In India (As Bond Rate, Bill Rate, Deposit Rate, etc. 25
Ilmpact Of Inflation And InflationaryExpectations.
c-Banking und cyber threats.

Development Banks And Other Non-Banking Financial Institution:
Main Features, Problems And Policies For Allocation Of Institutional Credit
v lProblem Between The Government And The Commercial Sector, Interd 16
Sectoral And Inter-RegionalProblems, Problem Between Large And Small
Borrowers.

Suggested Readings:

1. Saha SK, Indian Banking Svstem SBPD Publication (Hindi and English}, Agra
2. Deshmukh, [ndian Banking System, Chandralok Prakashan(Hindi and English)
3. Gupta SB. Monetary Planning Of [ndia

4. Khan M Y, [ndian Financial System : Theory And Practice

5. Sengupta A K & Agarwal K, Money Market Operations In India.

Note- Latest edition of the text books should be used.

iThis eaurse can be opted as an elective by the students of following subjects:Oper fin all




Programme: B.Cuois. Year: Third Semester; Sixth

Subject: Commerce

Course Code: COlDGOTT Course Title: Accounting lor Managers
T T
| Credits: 5 ' Core Compulsory / Elective: Compulsiory
Max. Marks: 25475 “iin. Passing Marks:10+25

> —— |

Total No. of Liectures: 73

Unit Topics No. of
Lectures

viansgement  Accounting-  Concept, Meaning, Characteristics, Differency
[petween Financial Accounting Management Accounting. Difference betweer
| Cost Accounting and Management Acceunting. Technigues. Objectives an
Importance, Management  Accountant- Duties, Status, Functions an
‘ Rizsponsibility.  Financial Statement  Analysis and Interpretation, Partie
1 Interested in Financial Statement, Financial Analysis - Horizontal, Vertical an 17

Trend Analysis.

" Ratio  Analysis: meaning, Utility, Classification of Ratios - Profitability
; o - . . il . 16

Ratio, Activity Ratio and FinancialPosition Ratios. Fund Flow and Cash Flow

statement- Concept, Meaning of the term Fund and Preparation ofFund Flow

Statement and Cash Flow Statement (As-3). |

‘Budgeting: Meaning of Budget and Budgeting, Objectives. Limitations and
importance, Essentials of effective Budgeting. Classification of Budgets{
Plexible budget and Zero DBased Budget. Marginal Cosling: Meaning
Determination of Profit under Marginal Costing, Pricing of Product, make or buy
| m Decision, Selection of most profitable channel. Break Lven Analysis: Concep 22
‘ldnd Practical Applications of Break even Analysis.

(standard Costing and Variance Analysis: Meaning and Objectives of Standard
Costing Setting of Standard, Variance Analysis: Material and Labour Variance
Reporting to Management: Meaning, Objectives, Principles of Reporting
v Importance of Reports, Classification of Reports, Reporting at different Level 29
[of Management.

Suggested Readings:

L. Homgren, C.T., Gary L. Sundem and William O. Stratton: Introduction 1oManagement Accounting, Prentice Hall of India, Delhi.
Hoimgren, Clinles T, George Foster and Srikant M. Daliar, Cost Accounting, AManagerial Emphasis, Prentice Hall of India, Delhi.
Lall. BM and 1 C Jain: Cost Accounting: Principles and Practice, Prentice Hallof India, Delhi.

Weleeh Glenn A, Renald W, Hilten and Paul N. Gorden Budgeting, PrefitPianning and Contrel. Premtice hall of Indw. Dethi

ORI

Baig Mafees: Cost Accennimi Rajat Publications. New Delhi Baig Nafees Managemen Accounting & Cantrol, Ashish Publishing
Home. New Delan,

+ Sharma R K and Gupra 5.K.: Management Accounting, Kalvani Pubhshers, Ludhiyina (Hindi and English)

| al fawshar. Managenal Accounting, Himalya Publishing House, New Delhi.

Misra, A K Managemnent Accounting, (Hindi and English) Navneet Prakashan Nazibabad.

woo N o

Gupta, K.G, Management Accounting, K.G Pubticauons, Modinagar
‘ Naote- Latest edition of the text bools should be used.
;H:i: course cun be opted ag an elective by the students of following subjects:Open for all




Programme: [3.Con Year: 'Third Semester: Ninlh

Subject: Commerce

Course Code: Cl1H02] Course Title: Auditing

Unit

il

Credits: 5 Core Compulsory / Elective: Con

Y

Max. Marks: 25+75

Audit and Audit Process: Meaning, Nature, Objectives and Various

Min. Passing Marks: 10+25

Total No. of Lectures: 7

Topics

No. of
Lectures

Classes of Auditing. Standards of Auditing, Pronouncements on accepted
Auditing practices, Tnternal Control and the need for its evaluation by the

Auditor.
Methodelogy of Accounting, Auditing and Fraud and risk management in
Kautilya’s Arthshastra.

Audit Procedures: Verification programme-sclective verification, Audit in
depth, test checking. Auditor’s Appreach to statistical sampling, Routing
checking, vouchers, verification and valuation of assets and

liabilities, Auditor’s Report on Profit and Loss Accountand Balance Sheet.

Audit of Limited Companies: Qualifications and Appointment of
Company Auditors, their powers. duties and liabilities as per Companies
Act 2013, Audit of sharc capital. share transier and managerial
remuneration, Additional matters in the Auditor’s Report under CARO.

19

Audit of Public Sector Undertaking and Banks: Special features
concerning Audit of departmental undertakings, Statutory Corporations anc
Government Companies, Procedure of appointment of Auditors, Specia
teatures relating to the audit of Banks, Audit of Insurance Companies and
audit of non-prafit companies. Cost Audit: Importance of cost audit
Provisions regarding cost audit, Cost Audit report, Tax and Social Audit
[nternal Audit: Objective and scopeof Internal Audit, Responsibilities and
Authority of Internal Auditors, Relationship between internal auditor and
statutory auditor.

24

I Suggested Readings:
1. Gupta Kamal : Contemporary Auditing, TATA Mc Graw, New Dethi.

2. Tandon, B.N. : Principles of Auditing, S. Chand & Company, New Delhi.

|3, Pargare Dinkar : Principles and practices of Audiling. Sultan Chand, New Delhi.

4. Sharma. T.R.: Auditing Principles and Problems, Sahitya Bhawan, Agra. (Hindi andEnglish)
3. Yadav, Pankaj, Auditing, Neel Kamal Prakashan, Delhi(Hindi and English)
6. Sharma. Sanjeev. Auditing: MK Publications , Agra (Hindi and English)

Note- Latest edition of the text books should be used.

| This course can be opled as an elective by the students of following subjects:Open for ull
ik : :




Programme: B Com Year: |hird

Semester: Sixth

Subject: Comy

Course Code: LHHT1H04 Course Title: #inancial Market Operations

Credits: 5 Core Compulsary / Elective: I lective

Max. Marks: 25+75

Min. Passing Marks:10+25

Unit

Total No. of Lectures: 75

Topics

No. of
Lectures

Financial Markets an Overview: Meaning of Financial Markei and it§
Significance in the Financial System. Financial Markets in the Organized
Sector - [ndustrial Securities Market, Government Securities Market, Long
term  Loans Markel, Mortgages Marke, Financial Guaraniee Market
Meaning and Siructure of Money Market in India, Characteristics of 4
DevelopediMoney Market, Significance and Defecits of Indian

Money Market, |

Capital Market: New issue markel - Meaning and Functions of New [ssug
Market, Instruments of New Issues, Plavers and their role in the New Issue
Market,issue-pricing and marketing. Defects and Remedies of
New [ssue Market.

26

11

Secondary market: [Functions and role of stock exchange: Listing
procedure and legal requirements; Public Stock Exchanges-NSE & BSE
Functionaries on Stock Exchanges: Brokers, Sub brokers, market makers
jobbers, portfolio consultants, institutional investors.

v

Investor Protection: Griecvances concerning stockexchange dealings and
their removal, Demat Trading. SEB! Guidelines - Primary Market]
Secondary Market and the Protection of investor's interest, NCLT &
NCLAT.

26

Suggested Readings:

1.

R O Lh B kg

Machiraju, ‘Indian Financial System’ — Vikas Publishing House.
Varshney P.N., & Mittal DK, *Indian Financial System’, Sultan Chand & SonsNew Delhi.
Avadhani V.A Capital Market, Himalaya Publishing House, New Delhi
Mulay, M. A., "New [ssues Capital Market in India™

Gordon & Natarajan, “Indian Financial System™ Himalaya Publishing House.
Avdhani, V. A, “Investment Management” Himalaya Publishing House.

Gupta, O. P, “Indian Securities Market™.

Note- Latest edition of the text books should be used.
I'his course can be opted as an elective by the students of following subjects:Cpen for ali




Programme 11 ( Year: | hire Semester: 1%

Subject: C mmerce
Course Code: CU | UB0A Course Title: Hus Es Lthics and Covporate Governunce
Credits: 5 ”_Corc (L-(;mp-u.l.;ory;' .Flegfe: [
Max. Marks: 25+75 Min. Passing Marks:10+235

Unit

l'otal No. of Lectures: 75

Topies

[ Values “lmpm'lance, Sources of Value Systems, Types, Values, L,oyall};

and Ethical Behaviour, Values across Cullures: Business Ethics — Nature,
Characteristics and Needs, Ethical Practices in Management.
Indian Value System and Business Ethics.

| The ECthical Value System — Universalism, Utilitarianism, Distributive

Justice, Social Contracts, Individual Freedom of Choice, Professionaq
Codes;Culture and Ethics — Ethical Values in different
Cultures, Culture and Individual Ethics.

No. of
Lectures

26

1

Law and Ethics - Relationship between Law and Ethics, Other Bodies in
enforcing Ethical Business Behaviour, lmpact of Laws on Business Ethics
Social Responsibilities of Business — Environmental Protection, Fair Tradg
Practices, Fulfilling all National obligations under wvaricus Laws
Safeguarding Health and well- being of Customers.

v

Corporate  Governance:  Issues, need, corporale govemance code
transparency & disclosure, role of auditors, board of directors and
sharcholders; Global issues of governance, accounting and regulatory frame

work, corporate  scams, committees in  India  and abroad, corporate

social responsibility.

Suggested Readings:
1. Kitson Alan- Ethical Organisation, Palgrave
2. L. T. Hosmer : The Ethics of Management, Universal Book.

3. D.Murray : Ethics in Organizational, Kogan Page.

4. S.K.Chakraborly : Values and Ethics in Qrganisation, OUPNote- Latest edition of

the text books should be used.

This course can be opted as an elective by the students of [bllowing subjects:Open for all




Jonree proreduisites: To study this course, a student may have any subjeit inelus
Suggesied equivalent online courses:
[There are lots of online certificate and diploma courses available in various universities

und institutions.,

Further Sugzest)

\fter completing B. ( om. student has a vast choice in different fields where they can explore their inner talent. Job areas
for commerce graduate are in Business Consultancies, Educational Institutes, Industrial Houses, Public Accounting
Firms, Policy Planning, Foreign Trade, Banks, Budget Planning, Inventory Control, Merchant Banking, Marketing
Working Capital Management, Treasury and Forex Department, Investment Banking and so many for them explore
further.

}(,reatm' employment opportunities

In many carcer sectors, such as Higher Education, Administration, public affairs, and social scrvices, a master’s degree iy
replacing a buchelor’s as the minimum requirementfor employment.

Fartier with a bachelor’s degree like B.Com. one could secure an entry-level position asan admissions counselor, academi c'
adviser, or student services coordinator. While holding a graduate degree is not a guarantee of ultimate success, it cer l.nnl\l

‘pens manymore doors tor employment. |
|

Plethora of Spectalisation

ons for specialisation during vour bachelor’s in Commerce degree. Some of them are Taxalion
cte. But, most of the times, there isa general degree e B.lCom. thal provides knowledge in
ehy. $0,i0 vou want 1o parsue education hased on a specific industry or profession the Bacheloro
oEmeree programme bwgets d nuinber of specialisations from Finance to Marketingto TR to Logistics and Supply Chain

Helps in Overall Persanality Development
|
wing u bachelor’s degree can be one ol the most exhilarating experiences, in {act, you have just starled your journey
in this competitive world and a bachelor’s of commerce (B. Com) helps you fuce the world ngn alter school. But 4
Wlaster i Business Administration prepares you o suit voursel!” to the industry’s needs. The curriculum is carcfully
knitled amd ineludes workshops, seminars, projects, ete. that develops your overall personality.

i Vast Career choice

th e are so many courses availuble for B.Com. Students such as M.Com,, MBA, CA (Chartered Accountant), C§
‘(C(\ﬂlp":l Secretary), MCA and many of the diploma courses, etc. After completion of Bachelor in Commerce. ar
individual has the option to pursue higher studies as M-Com (Masters of Commerce) or MBA (Masters in Business
“dministration), both being postgraduate program focusing in Commerce, Accounting, Economics, and Management
I subjects. Not only this Bachelor program also prepares students for CA (Chartered Accountant), CS (Company
Seerctary) and CMA (Cost and Management Accountant) as an advance career option in this field.

rivlate

1

Lnd i whiole svllobus any remarks/

I SLOEE ,‘.|| 80

The whole syllabus uf Lndcrnmduatc Commerce is divided into three parts. After first year (two semesters)
completion the certificate awarded is called C.Com. (Certificate in Commerce), after two vear (four semester)
completion the diploma awarded is called D.Com. (Diploma in Commerce) and after three year {six semester)
completion the bachelor degree of commerce awarded is called B. Com. (Bachelor of Commerce). '
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